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ABSTRACT

The research aims to 1) investigate behaviors of target tourists; 2) develop
appropriate tourism activities and programs for the target groups 3) propose a marketing
plan and 4) propose a working platform for the Community-Based Tourism Center at Baan
Natoe Learning Center, Mae Fah Luang District, Chiang Rai Province . Mixed methods research
was deployed in the study. The sample groups were selected by using purposive sampling
technique. They were 5 representatives from Natoe Study Center, 3 from Ba Natoe, 3 from
Ban Pong Hai and 3 from Ban Huay Kra. The formation of Mae Fah Luang Communiy-Based
Tourism Coordination Center was undertaken through the process of Participatory Action
Research. The tourist samples were selected based on their experience on community-
based tourism in Chiang Mai and Chiang Rai. Questionnaires were used to collect information
from 400 tourists—the number is based on Yamane (1973, 727). 10 tourists were asked to
participate in a focus group. Moreover, an in-depth interview was used to collect data from
10 tour leaders and tourism entrepreneurs. Results revealed that most target tourists were
university students aged 20-29 years from USA, England and Germany, respectively. The
purposes of their travel were recreation, cultural study, experience exchange and self-
discovery. Most tourists traveled by private cars and public transportation. The factors
affected tourists’ decision were personal interests and the need to escape from the
mainstream tourism. Most tourists traveled to the destinations during May, June and July
and spent from US$ 1000 - US$ 3000 per trip. They were mostly solo travelers and groups of
friends, respectively. The activities that interested the most were nature appreciation, local

way of life, tradition and belief study. Most tourists obtained information from websites,

1Faculty of Business Administration, The Far Eastern University, Chiang Mai, Thailand
2Faculty of Art, The Far Eastern University, Chiang Mai, Thailand
3Chiang Rai College of Agriculture and Technology, Chiang Rai, Thailand

aFaculty of Mass Communication, Chiang Mai, Thailand



especially Trip Adviser and Google Search. Based on the interview, most tourists were
impressed with hospitality of local people, and some were impressed with nature around
the community. All tourists shared their travel experiences using Facebook posts. For
marketing plan, the center expects to welcome approximately 400 visitors/year with an
expected income of 280,000 Baht/year. In terms of segmentation, the beneficiaries were
target communities and the clients. The study yielded 12 tourism programs for three
communities plus one club. The main products and services were ways of life, nature, ritual
beliefs and highland agriculture. The experiential activities provided were local snack
cooking, baby dragonfly fishing, trap making, forest cooking, embroidering, volunteering,
performance, animal food making, insect study. In terms of value proposition, the center
emphasizes the communication of experience and tourism benefits for the communities. For
impact measurement, the center focuses on additional incomes from tourism, youth’s
knowledge of tribal people, fertility of forest, biodiversity, sanitation of the attraction.
Regarding pricing, the center calculates prices based on its cost with 20 percent commission.
The marketing cost for the first year is approximately 40,000 Baht. For surplus dimension, the
profit from the first year are reinvested in human resources development. In terms of
marketing strategies, distribution channel was viewed as the most effective strategy to
practice. Networking with foreign organizations and the center, focusing on volunteering
activities; cooperating with domestic organizations; networking with schools and educational
institutions. To reach the target clients, information technology and social media are used.
The action plans for the center include three projects: direct marketing training, online
marketing training and practicing marketing operation. The projects are planned to execute
in January-May with a total budget of 40,000 Baht. Regarding the control dimension, the
committee evaluates the project implementation for further improvement. The center
should be operated in a form of network with responsibility of tourism database making,
providing tourist information, and facilitating tourism activities, cooperating with members,
providing trainings for members, expanding ideas to other area, and doing public relations

and marketing.

Keywords: Tourism Marketing, Community Based Tourism, Tourist Behavior, the Community-

Based Tourism Center, Baan Natoe Learning Center, Chiang Rai
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AunEYeINsmamluyNLesTidumIevesnsiatauua s WunsEuIunIIg
dauuarnsuinis Tneilinguszasdvasnanatn Aoiflelviypnauaznauyanaldiudud
uazUInsfianansoneuaussmueudenis Ingldnsadns maaue uaznisuaniuden
wAnAusiidyariuyanady WueSosdloyanismann

ﬁaqwé naAnssIdal (2547, 4) NA1IIINITNAINABATLUIUNITIINITIAN
Aufuazuinig WleneuaussanudndulazamudesnsvesgnaliiAnaufienelagean
wiouvisldilsgean

Kotler (2000, 6) na1271 msmaadunszuiunsmsdnunasn1sanni s
vilviyananienduyanaldsudsineuaussaudniu (Needs) uazanudesnis (Wants)
Tngendansairsuandusiniauduaziluanudsuiuyanady

Stanton (1987:4) l&ndmli41 nmsmana vuneds Aanssumsssiatinunadi
aunsadaNansEnusERIeAUlA Wy N13AmMNRIAT NMIIRTIMNEEUAIMTRUSNTLAYNNT
duaSumanann wielinouaussnnudesnislifugnividlutiagtuasdiriniasdugnd
Tuawian

anad n3sAna (2546, 8) lalidenuniseaaliindunszuiunisnig
denuuagymanmsuimsiiyanauaznauldsuludsiidesnsuasfisuszasdlneriunisadeassd
thiaueuazuaniUdeuaudifinuduyanady

A Sasal (2552, 4) nand mamaalunmsdanmstusaaiiieaing
Aruduiitus Adunsuanddeuiineliiamlslaaisnuiuazausseiusioamsves]io
Fafeadestuiansmnnmne lnefuefesdumeniufesnsveside udoonuuudeiaue
yaNIAaTATIA $a51A1 wagvinsANERLNISRaR WidRldelufian

MNANNINEYBINIIAIATINaIINTNaY annsaasUANINEYes “N1snan”

1971 “Huhiauedudmsau3inismuanufen1sveauslaalagi AN ssunIan1snaie
viodumsiadoudreduiuazrdouimsnngnanludeuslannugarelagriuaunans
visolifliflonouaussruausiosnisvesgnimeduilanruaangliinnuionela
gagnleeendenansamine”
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a N
1.2 LWIRANENITHAN
n1snann desAnsuaztinivinsiiauewnfanguinisnaialinainuats

De
De

1.2.1 TIAUINTNSAAN
A3530s 1Tl wawmnuy (2541, 21-23), Kotler (2000,19-22) uag
Stanton (1987,18-21) lonandfiimuinisvesniseatnudugisu mmsaagﬂlﬁﬁqﬁ
1) WWIAnLIUN1SHEs (Production Concept)
HunnAeiiiunfign grandudilranuddyiunisedn
(Productivity)  WauAMndaldfidmaumnneldfuyunsmaaiigaiiolinisdming
anunssingld Tusiasi eiiignandiuautosse fuilnasfinnsantedudaindad
AUTIANINNTIAUAMNYTEFURUUVBIEUAN
2) wuIAALIUNERAM9N (Product Concept)
Huthsseidesnnuindniunsndnnsizinanuior
wtetulupana S sedsannsnufusanssuiumskaslfanunsondeaudlduniy
Tuvauzfidudangnanusazelifideunnssiunavesdudanninguslnadsmsemings
AMANEUAININNIITIAN Q’mﬁmﬁqﬁuuﬂﬁmmﬁﬁ@ﬁumimamﬁuﬁwﬁﬁqmmwmumm
mavisvesiuslnafioainsteunnmalifuauiuesmilunaia
3) WWIAALLUNITVE (Selling Concept)
Huwnfafignitmutuseidesnuundniidunandusiie

o '
Y P

uidnmeenuenndiiey Maufdaunmisiuinselaentnauneiensgduli
fuslnadnaulatedudilausnetiug uavanunsoifiusenvegliuntuan
4) LUIAALLUNIIAANA (Marketing Concept)
uAniAnTunendunAndiunsenndamuasiedu
gALiMIUAguLUamagIia nanfolilldFuduinisanduiuidsdamdemisda
ﬁmuﬁEJLLGif\wSmﬁumﬂmiﬁﬂmLLaz‘imeﬁﬁqmmG’fmmammn{{ﬁimLﬂuﬁﬂﬁmawﬂﬁuﬁﬂ
thifeyaiilisuinduiiunsnanauiuiulssdudilonsuausinidosnisvesiuslnali
\Nneufisnalagaan
5) wuIAANIIRAIRLiadInN (Societal Marketing Concept)
LﬂuLLuaﬁmﬁﬁwuﬂﬁuawﬂmwmﬁu'jflmiﬁflLﬁuqsﬁaimaga
MBUAUDIAINADINITVBIUTIAAlARAUTnelageantaznan1lsgegav009Ang
wihiulifody wuamsnisdndunufivangausoaninasugiouasdeaumnsiznis
difufanssunienisnainaiunsafiszaiimansenunisavdedinulnesanladades
USutgadausnszuaunsndn Aanssumnanisnanasiieg ilddatudoslddsmansznuse
an1niAsugnakazdeny
aganuuInuAnnisaatntisiuty uwauAanisnanisuduain
waauAafunseandunsudsduifiduuiinalunswdauagdunulunisnan s
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Y a

Wesnfifwiugnandes e guslaalianuddgiusiauinniinuainduai iein

Y
[ Y a

lunaipdduingrdaiuandudinaliguslaaaiunsadendualagfiansanainaunm

Y
v

11nn191A RN ukuIR T uRER S fiasTsdesiunndndudiladamnimn
LANFNINAUYSTY sovnduimuiduunmuAadunisedioninsenienndi
a9 fauddannmiaduiinisnelasninaunedensgduliguilaadaaulatodudii
Lﬁu’eﬁJ’]Emm’wﬂﬂVlLLu’m’J’mﬂﬂﬂ’]uﬂﬁ“mEJG]ﬂG]’]aQLLauﬂ@LUuﬁJﬂLLMQﬂ’]iLUﬁEJ‘L!LLUaﬂ‘VINﬁiﬂﬁ]
AouulANARUNIRAINNEIRDNIHANALA U3NNS axiENduaINMIANYILALIATIE
fanrudeamsvesfuilaaduddyanduinidoyadldsuundniunsaniudiusuuss
dudifiemouausinnudesnisvesiuilaalfiinanufianelagege wazanvinouulfn
msamafiodinutuiandunnarudiuvitnisduiugsitlasdmouaussmiudesnisves
fuslaeliiAnaufiovelageaaunznanilsgeanvosasdnsuazianssusine flddnTudos
Lidsmansznusioanimasugianazdny
MAITaunImenImatadnadsiuarnuin MInataEuaInnsEansnEn
flanaindrugunu (Supply) Wssiudier nndudloumaguanduuntuisimunig
ns3en3e wardulianuddyfuanudesnisvesfuilaauiniu warlugatia gty
nsmanisuvenemsiiaudidyainguilan lugnisnislimnudidyniednunay
Adandeunniy
Feiuluedds “msfamusunsnaafimagaudmiumiieuinismaviesiien
audnsiBouthuunls” sggjadiurnuddglumsiamuununisnaiaiineuausinidonis
vosuilna Alerwaulalumaidumaiivniefidusulunstieimudnuuazdunndes
Dudny
1.2.2 gUuunisnann

MsaLsULUUIINI sl s Rausnsnana
1.0 quiisn1snan 4.0 TnesgasBonvassUuuunianan il

« m3nan 1.0 Wugaiinsnanesjadiuduidundn (The
Product Centric Era) tunsnanafilsieudfyiusdud Tnesjariunsansununisnde
audn wazimussanelrimiiteliliuinanisnedudinnunn wasiiunsdoasuuy
wavy Adngudhmnednauann wu Tnsviemd Ing uiuiu Teussuduius uled Wy
A

- m3nan 2.0 1ugaiinisnainfisjaiuguilan (The
Customer-Oriented Era) 1un1snanaiilinnnuddyiuauainnaisresninudesnisves
fuslnn lviAnduaudrteusmslideniduduiumn winmsnain 2.0 4 fuslnaandy
WesiFuanstaglianusauansaudnlinouls fadudnvazvesdeasvmadion (One-Way
Communication) usagajaitiunisdoasianiznguuindu iy Insvimd dng uiuiutie
Usgandunius Vules iWudu
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« msnann 30 Wugamsranatiajafunstuird suseAtien (The
ValuesDriven Eradunisnanaiilailduesgusinadugfuarsmanismainegiaiieon uduosly
srugiluiywdfifinnuda el wasdninau JsennsouansoeniseuAaiiuuasyinli
AnN5A0dTs @09 (Two-Way Communication) TneuansnuAniuremueaiude
Hsauooulay aonauddrusanlunisimundudiviovinig ileliaduduazuinistu
povauDInLFIMIvesuilalviREty

- m3nam 4.0 Wumsiauiseilesnainnismanslugn 3.0
Tngasidumsasensidhiavdonsaiajduiusiugndmisdednueeulad Inglugailay
ysanmsviede Online ua Offline Wdefulasunuazuoniulioon wagdsiiaratianiy
ﬁq@umqmimamiuqm‘iﬁ]zLﬁumiﬁqQﬂﬁqLsi’fflmﬁﬁaui"m (Engagement Marketing)
waunuglun1sUuUse wWasuulas Budelausvnensnaa lidindundnsus msdaeasy
msmann wie msliuinns Wiudagsne flavau uansnafu (Customization) YA LoTLATEN
lnsna (2558) nanile nMsysann1snIsnatn 4.0 Aensliiaiesdlenaufuszninauaioesile
nan wazitesilovieifieduindougniiaiu Customer Journey Ap91nidndnilian thiaue
Aanulunain wda 1519zRalignAIAIAnTe gnasgald unlusEuun1TRaIaLsT wagn
Waswdugnin afrsanuduiusiugniraunseiavinansaniduuriuiusudt wiesilendnd
atfuayunisnann 4.0 dfu (dnR anToslnsna, 2558)e

1.Traditional 3o Offline Marketing \p3asiion1smaInLuL
Fadiu Tngldorenta Mass uazdeviosiu Local

2. Digital Marketing %38 Online Marketing w3ndle
nsnanedenanoa waviules Tudeaiiiiie Mobile VDO Location Based Marketing

3. ipdesilensuenth¥u Point of Sales (POS) WuN53n
1ii1¥1u VMD n13%1 5 Sense Marketing Hudszandusiaiasin n1g vils nAuadosmy i
I

4. Commerce E Commerce M Commerce Social
Commerce KU IUAIDIWeb Store nIalunIumaIn Market Place 11 Lazada

Zalora Talad weloveshopping

M3mangA4.0 Wunsysanmsnaesesiiensaain n1sideslesnisnain Online
Offtine 11 Online Msi¥enloansureniihiuiu sevlaifu Omni Channel Fosiinns
UImsianisteyagnAlusyuy Marketing System fvndudnlut® Marketing Automation
e Flow 13 wudgnéudnan nsensedeluiunde Face Book agléuaues finsdeans
d1 SMS id Line mgnAlvitheuaslulifinthiusssuaziaiiou uddivevnn Aamuna
914 wdletlidolva videde Related Items savaadoyaiifiulilugudoyanisnain
aelu wazily Merge & Purge Augnudoyanisuen iielviideyagndmniia 3en Blg
Data @azledlufisnisans CRM vide Relationship Marketing waznsluinisgnin



15

MARALINTNINTIANTIEIANgALINTHEALALN15918 (Product) Tugn 1.0
wgyAnIsaaIa 2.0 Futiuanudesnmsvesdiulnamndulasnisaienruanaesaudn
TnBn15a319uu5UA (Brand Experience Marketing) wazfliuslsiuiuluganisnain 3.0
%QLﬁuqmaqmmmmﬁ%ﬁa Lagn1snanaLiieden (Digital Marketing & Social Marketing)

I a

Inglugaigaiunnuddyiumieuvesuiinagalvl nlusatuindeulunisdedusuag

[ [

Uimsmeardouilinnuddniuisla Inlan waznuan @eaiuassd Lﬁaﬁﬂﬂf;jmi
fauuniidaiy fuilnagadingnssunisuslaedld Social Media lunsdeansseninatiudn
uazfuslaa 1wy Multi Device mslfinTesile Aeufiumes defle Tablet Multi Channel 13
71 Social Marketing Viral 959 Buzz Marketing ﬂﬁﬁgimﬁﬂﬁinﬂLﬂéaﬂﬁa Online ‘1713\‘1
Desktop, Mobile, Note, Wearable, Auto Connected SEOQ/SEM Social Media I RRFE GRS
g 4.0 Fadugamanaindagtildysannsmnedesienisaain madeslesnisnain Online
wag Offline 1Wddeiu 1Wun15AsgnANYINTEINIIN (Engagement Marketing) Wioad
ANSEuNaNIIAATe

AetuluanAdetinhuwiAnnsnain 4.0 ysannisiiiuksunIsnainienludnis
UfuRnely

a. wwrRangulunsfauIduUnian SWAILILKUN1TA AR
nuwaRadildnumusndestuiu ununismainiieznanndedeludagsaiu
anuddglunsiamIuRLATRaIaTineuaussmNdeInisvesuilan laauauls
Tunisiiuniaiisnfieddiusinlunistretauidiny wazdwindoundudidy Taeld
5ULUUNITAAIAMINLLIAA N15AaTa 4.0 AlfAudidyiunisysann1sguuuuns
fuiumsnaianainuatsguuuuiitelignéndmnedidiuson Tnsuuidanguifiaztiiun
anadwUstun1simuILEUNITAa1a Lalkn wuidanganssuguilan diuuszaunis
15AATA LUIAA SPECIAL WiunAnluinagsialfiedanuuauina (The Social Business Model
Canvas) WazUUIAALALIAUNITUTMINIAAIALATNNTINLNLNATAATA
4.1 noe)naAnssuduilana

1. ANUVNENEANTIUEUTLNA

findunslimieuesenumnenginssuduilnaunndetu fai
Kotler (1997,.120) nanaimginssuguslaadunisnszvivise

Aanssuesusiaryaraifeniuniste duduasuintg

Kurtz & Boone (2006, 158) Tianumsnenginssuguilaall
unsnssihvdeianssuesaraienfunistouarldauuasuinag

AN Lassmil (2544, 7) na1In weEnssuRUIIaAviTngis
nginssuvesyaraiiistosiunstensldfuduazuinslaskiunssuiunisuaniudeui
qﬂﬂaﬁaqﬁﬂaﬂﬁ]ﬁy’qdaul,l,awé'm'ﬁﬂizﬁﬁaﬂé’n

asUanuvueveangAnnssuiustaaladn Wunsnsgvivesusiay
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qﬂﬂmﬁ‘mﬁumi%a?mﬁﬂLLazU%msImamumzmuﬂ’mamﬂﬁau
2. MIATIRINGANTSURUSINA
INATUNAUBNITIATIENNGANTTUAUTINAYBY Kotler (1997, 105)
Sheth, Mittal & Newran (1999, 32) aguldiinisinseginginssufuslaalunisdum
wiodfuiliieatungAnssunisdouaznisuilaaiielinsudednvarainusesnisuas
nginssunstouazmislivesiuslnamnuiivaslumsiinneinginssuduilng uie 6wstH
dedummeuemginssufuilnaniatos duansnazdeliimunnagvimanainiio
povauosnufisnelavesiuilnalfesamngan fswazdeni
1) laseglunaiad1nune (Who constitutes the market?) 1dudnau
\lonsuisdnuazvenguitimang (Occupants)
2) fuilnaioagls (What does the market buy?) luanuiionsuisdsdi
AANATD (Objects)
3) ﬁﬂlﬂﬁU%Iﬂﬂﬁﬂ‘?}j@ (Why does the market buy?) 1ufiaiufiensius
”mqﬂizaaﬂ“[,umi%a (Objectives)
) Tasfidausanlunisandula (Who participates in the buying) 1Uufaiu
[lonsTUAsunuMYBIngusing afifianswaniedidiusaulunisinaoulade (Oreanization)
5) fuslaataatils (How does the market buy?) Lufamifionsiuis
Fupeulunsiadulade (Operations)
6) fuilandeiiioln (When does the market buy?) Liudinnuiiiensiu
Tennani1sde (Occasions)
7) fuilnateitluu (Where does the market buy?) tHufnitensiuds

lasansaiedeansiguslanvzludeluremnanisdnd ety 9 (Outlets)

3. lumangAnssuguslng
Kotler (2000, 160) tinyn1saunisaaalanaifianginssugusinai
PINNUIENNITAAIAADADINTNOUANBIANABINTVILUI LN AlVRUSInALATUAIIY TS
nelagean nsAnvmginssuiuslnadunisfnudsnmsdeaulaioste aelduantusivos
Fuslanduthlugnimdanelamuausionis anudn uazuszaunisaivesiuslaa Tneded
favswadengAnssuguilanfe sUuvunisiufredni dafneuen annzuinden
yanarnailugagninzinlavesiio audnuvavesie warnssuiunsiadulate

4.2 drudszdaunianisnain(Marketing Mix)
druusyaun1anismatn (Marketing Mix) Wuuwifnnisnisaaiadilésuniseausu
agandawe sgndlsiny fnsauenunandssdiulsraumansnanaiunnsnsiueeniy
LLmﬁmﬁﬁmsﬂénﬁqmﬂﬁqmm%tﬂuumﬁm ap’s (Kotler, 1997, 98) Fadundesionde
Hademsmanaaiigsismualdtadddsuiuiionsuaussanudeinsuazainsnuiis
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wolauingugnAdmnevseiieldnsedulvinguanadnuneinanusenisluiidunm
LarUINITVINUUTZNIUAIBHENANY (Product) 51A1 (Price) @n1uinnung (Place) wag
nsdaEsNNIIAaIn (Promotion) Wuwldn 4P’s d@ulugazussanizdunidunesla

4.2.1 dquUTEaNN1N15AaInE1suUSIAAUING ( Service Mix )

dufmansvieaiieanfioindudumidudeslsild  wuiRnves Zeithaml & Bitner
(1996) Filflauedrutssaumanmsmanauims 7 Ps 1l 1) dundndasi (Product) fe
dufuazuinisineuaussmudidunazanudeanisvesgliuing 2) fuse (Price)
v arendnsarigliuinsannsosuilalusuiitu 3) sutesmensdndming
(Place) fio Fosmnaviedsnsiiglivinsannindedudwiouinsld ) funtsdusda
A3maA (Promotion) vanefs Mmadeansiugliuing Tnefiingusasdiiiondsinasvio
FnyaliiiaviauaRuazngAnssunsidusnig 5) druyana (People) visngiis wiinau
Edhdigltusnisuazdlduinssng q vesesdns 6) sudnuaiznieniw (Physical
Evidence) Ao dnwagnnanienmuaznisiausliiugndibiiundugusssy Inenenenw
afanunmlagsn 7) fMunszuInns (Process) Ao Aanssuiiieadesiusslouisufdalu
fumsuins Mauelsifugldusnsiiiensunsliuinsediegndessiniga uazviily
AldusnsiAnAuUseyivla

Turmddedlduszgndlduupnduszaumensmaeadmiugsausnslunmsdar
LHUN1IRARRBLY

4.3 LWIAA SPECIAL

uNuIIdoiEes "Anvidnenmuaziuamensiauinainnisvisiiedlng sy
TuﬂizmvﬂmLLazﬂﬁquiszﬂmL%sm" (WAUN @A, I FATUSYNT WAz naeAnn S319ReNa,
2559) Hnguszasdnideile 1) Anwimnudesnsvomatn AidnenmiFesnviesien
Tnsguvululszmalnewasnguussmaondey 2) AnwiAuaenIsauaLilazinyy
yoayurLLazgUsznaunslunsiauInnand niumsvieafiealnoyuvu 1fegqed
UszAnsnm sslutszmalneuasnguissimaondou 3) Anvinsdlfnuiiuszaunadnise
Tumsvhauzesnsealulssmalveuaznguussmanifou 4) lausuuIInsaaasy
AMIRAIALAZULINIINITRAUIYAAINTAIUN Sy o elneguvululszinalneuas
nauUszINAD B veulrANTIdunseunquUszinalneazsmaAad neudeuiiize
mMavieadivalagusudiuau 8 Ussina doninzdnUsumalveuazUssimanguaindnedou
3 Uszina wamsidenuimaiaiddnenimidesnisvieadionlasyusy Ao nguauiiiaaiy
aulalunsZoudituasSausssuviosiu avladesdunadoudedunliufvlaty  n1sfnw
ANNABINITAUANNILAETIN YLD YLTULALEUTENUNSIUNTHRIUY MTRAaIRdmTUNIS
vouiiealneyurulfegefluszansamiislulsemalnsuagnguussina andeou nuid
emsiaaaalunseud1in SPECIAL danannddeuazaiamsneiiieides léud s:
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Segment, P: Sense of Place, E: Experience, C: Communication, I: Information
Technology, A: Access, L: Linkage lnguwusaanidu 2 wdngns As wangninisnain
mMsviesiiealneyuvud UYL wagndngninsnainnisiead salayurudmiuuTen
e

nsdiAnwvszaunadusaslunsvhnusosmsranalulssimalneuazngulseina
ondou nugswululssmalneuaglulssimaidaidonuiitadoaudiiananisnain
Adutadesmiuegvrarsysznnslususing 4 smumdnnsdiuUszaunisnisnaia 7P usiilo
Suunsudnuazrossianismenseanainsadadiu 2 nau fe 1) nguiguuaiunga
yhnsmannlddedeuariitesmisnisnainfivanuas nqudiuultiisiaud
YINITIANNGY Wag 2) nauivhnismanalasnsfisfisosAnsiidss ulfasuszavaiudnse
Mnmsiideuazdeammnensaaniviuasie wivingusulivduidunEeuduazdanise
ftes Thlanusouiviniunaziiunnunainvanevesdosmisfenunguiiiinauides
Fesnudedulunsinisnain LIMINsduasINIRAIALAZLININSRAUIYAAINS
sunmsvieaiielasyuwy  lulssmalneuagnguussimaondeuiidoiauanansseiu laun
1) yuwuanansaiingeuties SPECIAL Tunsununsmarmdsgnlunisidennguitmaned
wingan 2) vismindendiluvhausutugeulugiugsiusing iefagairuvesyusy
Fasinsremsiiealfinuizaudu anudeanisvestinyviesiiion 3)1a3evny CBT
#n1smatalasnisld Social Media lun1sineuns foyanisviesiiion @) des
andunisAnwatunsadviangns SPECIAL Tuysanmsiunisasunsensiiusnisyusy
5) mirsauiifatedduizosmssaiioailumeunsuuinianisiiniseaiaadelnl
WUy CBT SPECIAL w3evenswnafuaulursnisgaavnssuvieaiisaiaulaiosvieaiien
Tnsyuu 6) ikanasw/asuuniieudunsduasmesianufiioduusloviddonts
WanunsviesiislasyuvunazinAdesulidiaudely 7) msadaemAdosaszning
tn3delneuazinidelulssimaaunnondoudesnisvionfioalnsgurunaziinindou
nuide Wunwdinguduasdulsslerinonsiteusiiuginia

fafinsounisiinaeddrulszaunienisnaiafignimuntuunlug fred10
“SPECIAL” nelidutszaunnanisnainsia 10 P degnisunaifesoonunsiliaenados
fugaaderiunain 4.0 Aduiadousioien dnwandndus (Product) n13vieaiien
Toemumu uaznninssuvesfuilnelugatiagiy fuandmiftusneasdenlunsinameidd

A15799 2.1 wandlimiiudn SPECIAL Wudiunilavasdiulszaunianisnana
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SPECIAL dulsraun1anisnann

S Segment People
P Sense of Place | Product
E Experience Product+People+PhysicalEvidence+Process+Participation
C Communication | Product+People+Preparation+Promotion
I Information Place+Promotion

technology
A Access Place+Partnership
L Linkages Product+Promotion+Partnership

fsrfanuvasiadnesne 7 §2uaq “SPECIAL”

S = Segment fia M3vhaNuilangudmIenInIseaIn wazn1sUssend Ussaunisal
lunsidntiennudeinisvesngutvang

P = Place LuMIUNUTDIA1IY “Sense of Place” Ao n1saZ1sanInuIndeuiisaga
Tnveuiien nrsldaiudidadeniatwazaniuiig arwisavialdinveniien
nauhmneiinAnuesnuazALdessfiagluien

E = Experience \unsasalsvaumsalliunsnvieaiismiunisasiien vieaseannunses,
Alsiuinvioadien

C = Communication NM3deansUszaunisaiLardsfiguauleussloviannisvieadien
o8198UszANE AN leliiAiudnyuyuviesdulduszlovdozlsannisvioailoiuas
tivioadien IFi3euserlsanmsvieaiisauuy CBT

| = Information Technology msldwelulagiiensdeansuwasidndainvieadien

A = Access mIhFsmaanguidmaneriunguauinatnasuazidninasenisdnaula
vosnaangulving

L = Linkages N13¥1191U320 WA URUSHAININITAAA

4.4 wurAnluiAAgsAALNEFIANLALANG (The Social Business Model Canvas)

unAnRInsiiodseu vio Aamiaiiodinududuiiiinludsaulnetagtunnty
Tugrugiduiadesfiolunmsuilydgmdsanuazdanndon nisviendiealasyuyuidy
wildlu 3 Ussifudmiviamiafiedsauvesuszimalnenieldlasenisuidnuss iy
Sndanunsind deldsunisatuayuainiguialagldfuainusauiioainaiatengudui
yesUszine (Finanuavidnisanifunusiegsufoaniiiduinauassnisaniugsy
WA, 2558) lunisraunugsedmivgsiaodinndefinndnyuriunnd1aaingsna
siluusindealdlanalunisaunugsiafiodiay egraduuuiAnlunagsiaiioday
LAUINE (The Social Business Model Canvas) ﬂlauﬁlﬁwaﬂﬁﬂaﬂiﬂiuﬂﬁ’sﬂLLN‘Uﬁqiﬁf\]
ot dudu lnslunagsaiedeaunaunaduaiounisiununnsiunienisnais
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wiolseulatuiunidealunisadrediudafuidudadidglunisinaununis
af1amuaunaseninansaiaguAInieding wazdawndeuniualuiunisainenii
FaBumansdu esdUszneuiididglunisnunussfaiedenuuaunalsznaulusag
1. 1SUULEIUNAIR (Segments) %wzUﬁzﬂauiﬂé’aapﬁlé’%’umamﬂwﬂﬂwm (Beneficiary)
LaENaUANAITTE1u19N1580 (Customen) 2. wTnuosdud1niouinis (Type of
Intervention) 3. N1511d4AAA (Value Proposition) FUsznaulusenistidanaan s
damx (Social Value Proposition) N13IANANIENU (Impact Measure) N15UNAIAMATARAGNAT
(Customer Value Proposition) 4. 49499114 (Channels) 5. N¥W81NTNAN (Key Resources) 6.
AANTIUNEN (Key Activities) 7. ﬁudauuaxéiﬁﬁaulﬁdawﬁaﬁﬁﬁag (Partner + Key Stakeholders) 8.
AUNUNAN (Cost Structure) 9. 518 5U (Revenue) 10. N1TAINUADYDA (Surplus)
(Social Innovation Lab, 2013)

4.5. WUAAANEIRUNITUIMINITAAIALAZNITINUNUNTAAIN

NFUSMITNITAAIALAZNITINUNUNITAAIAIINYNLBIYDS BARE M959ANG (2546),
Assal l@3imd | ans 1@3¥mid, 89019 Uneanily, Usay SnSeuwi uazaits aulne (2543)
SUITTOL WASAITIN (2545), dIua uduasa (2546) wagKotler (2000) mmaaagﬂlﬁﬁﬂﬁ

N15UTN15N150a70 (Marketing Management) A® A¥UAUNITIUNITINLNULAY
U313 10 F9n1e M3dmLne warmsduaiunisnan WileliAnnsuaniuasundn o
LuIfn M38UINTT LilenauAUDIAILFBINITIBIGNAT kAL UTIQIMINEYBI8IANS
UENOUMIE 3 NTTUIUNITAD NITINWKNY NSANTUNULAZNTAIUAY

n153uNuN1saate Lun1sivungayanune waznagnsiunisldaiiuneieiy
NN1TAAIAVBIDIANTT 1UIUNITINUNUAITARIA FID N15LATEUNITINREANTUNITAY
fumeunisuivmsmnainegisls FanmnununimmainagUsenoufieesdusznoudigg
fail

1. nagnsn13nann (Marketing Strategy)

nagndnisnataduduneulunisiivuagagamnenanisnaia n1sden

paaitimang nseenuuUUdILYsEALNITRaTA ieaussmuianelaresnatn LazuITa
03 aveveteeAn1s TuseiuddgAe (1) nsinussaiadmune uasnginssuvednann
Wanane (2) Msfmuadnguszasaninisaan (3) N1siInuanagnsnisnain (4) n13
AvualUsunsunisnatn (Wusuiiinuauyssl fsmlevis nagné wazisnsufoRau
ilemeudinnait axviegls? Tasazvin? vidlelns? faldarewinlug)

2 nMsudsdrunaiauaznisienaatalviang (Identifying Market Segments
and Selecting Target Market)

msvepdudtusaialiinsdusainduilan naingnamnssy sainguIese

videmanniguiaardesszanitlaomluvidvliaunsauinsgniluynnaiald iesain
anénflogsurunn agnsrdanszaieiu waedaudesnislunistonarisufiinide
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Awana1eiy vilrusevdesdussdwanizlunainiianugiuigy Aauulun1919u[uns
A1 Aan1sdewinsLlsdiunataLazidenaainiuueuesianisaig

3 29AUTENIUVDILKUNITAAIA (Marketing Plan)
uunsmanadulinundndseaseunguasidiunumamsaandmiy
wild® Wisuiadioudiielumsufifnisnismatn fidevndasznaudedusine
3.1 unasUiu3Inns viseundnga (Executive Surnmary) unisasy
UszIRUTN uazagUuNLNITNAATaN
3.2 aa1unisainienisnaialudagtu (Current Market Situation).Jun1s
oSuneisdoyaniings (Background Data) fiAaiunaia ud1 nsudedunazdaindey
seumnia e lUlflumsesgimnudululinienisnain
3.3 N1531AS12%A1aNEN19N15AA1A (Opportunity and Issue Analysis) 11115
Ansgiiielvimsuislonia-guassa (Opportunities-Threats) 9auds-gnsau (Strengths-
Weaknesses) 1045374 uazazuusziau (ssues) At
3.3.1 lon1@n19n1snana (Market Opportunities) aztdu
nsfndsrnusniu uazmnudesnisvesgnéfdilalisunisnevaussitusemannsawdn
Tugatulangadiusydnsua
3.3.2 MIwAs1enanIun1salnielu (Internal Analysis) 1uns

AL
1) AnETIvedsTaTlavUfiAnalusunsunIsnan
2) msdnosdnsilotfoRusunTmaInfige
3) MFAATIAUTINUAZNINANBAVDIUTEN
1) melneilarUssidiune 2nnagnsnIsmanTisiun
3.3.3 MFIAASIERADIUANTAINNBUDA (External Analysis) U
N1TIATIZIAD

1) MIIATITRRwIadeunisuansne MAeades Wy
Jadunmieniuiasugia d9an n1sidles nguuieg imalulad (Economic, Sociocultural,
Political/Legal, Technology)

2) MTIATIEANITHIITU-AUUS (Competitive
Analysis/iAT1gVianIun1saiuasnagNENInAIATEIEUTY TILTMIIATaLSEoY

3) NTIATIENEUTIAA (Consumer Behavior) AN
nsvuIuMIAnaule LLﬁSﬂ’]ﬁﬂﬁ%ﬁW@ﬂQﬂﬂaﬁlLﬁ&?ﬁﬂﬂ’lﬁ%ﬁmazmﬂsﬁuﬁ’] i Jadeid
Svswarensinauladevesiuslng fuslaatoerls filwy els egnsls

3.3.4 MIUATIERasUUsHIAU (ssue Analysis) Geaz1iunisaguuseifindn
gafamseglugramnssuideluviedsugnaivnssy uazaasldnagnslalunisudedu

9
] [y 1

Ausummaratenannug (Product Line)
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3.4 ’3’@1qU3331@ﬁ(Objectives)ﬂ;l‘jqi’mqﬂixaqﬁmqé’mmiﬁuuazmimmm (Financial
And Marketing Objectives) lngagzszydadmung (Goals) fifioens 1y Smsimaiaulnves
goAy (Volume) druntanann ils Audes uinnssy Jeides aarldiuinamilunng
TNANTUNURAULNLNNTNATA

3.4.1  Objectives 3¥32UpaNU1MUTIUTUIN (Quantitative)
342 hvanearesuieingUssasdiianizlanzasiavua (Magnitude)

uaztIan (Time)

3.5 NAgNEN1IN1IRaIn(Marketing Strategy) sey3sn1an1snanaiteliussqis
e anamelaszerenn nguszasdnsilsviunansnsudeiudeansovililagld
4°ps usiazdl “P” Waladamdladuii 1wy Promotion w3e Price 3mslddrutszaums
msnaelinganiusaadvinedeziduuumaningg AlddeliussaisingUssasd
MlT Usenaume nsuusdiunann (Segmentation) nsidenaaaid vune (Targeting)
NI5INAMNUININITAAIN (Positioning)

3.6 WNUUHUANI (Action Programs) %30 1UsWN5UN1IN150a10 (Marketing
Program) WuusuiiTusuleuisnagns 3nsuftRumsgiu suusyana uazdmuszney
du9 1sefiu eliussginguszasdniinisnainvesesdnig azsineyls iilela las
SuRnveuuaziduAldIeninlug (What-Who-When-How much)

3.7 Usssnaumsaurilsuiavu (Projected Profit and Loss Statement) Ussin
nMsuarilsiiaeinagliuanmesiiununuuensna

3.8 M3mUAN (Controls) Wun1sszyiiaisnisnsiaasuy Anmuranisadunu
paurunsnataiieasldiinsufulsanagnsuarynsisnevuniiolfinun s aufy
A01uN150

3.9 unugnLdu (Contingency Plan) 1umsiwdsunsifiesessumsnisaisne lu
nsdifilaiifulumudienanisally

Feifulusuddedasysaunnisunaedsiuoenduiuuslunsdnviiseaded

¢ WH-Questions lun1s@nsiwgAnssudnviesiiieaiiedrluaraununisnain
LAgUNUNTAAINEANYIAILYS 1) @anrunisainienisnanntudagdu (Current Market
Situation) 2) MTIATIERANEAMYNYY SWOT 3) TngUszasdn1anisnain (Objectives)
1) mMsuvanganivane (SEGMENT) Feusznevlufeglasuusslond (Beneficiary) uay
anA1 (Customer) 5) MsWe1nsAd1A%7y (Key Resources) 6) AuA1LALUTNNS
(Product/Service) Fausenouludae Aanssufid1day (Key Activities/Place “Sense of
Place”) waz n13asauszauni1saliiiay (Experiencial Activities) 7) n15u1aanuAn
(Value Proposition/Communication) Fausgnausay ABAINId9AL (Social Value
Proposition) kag AMATLELAGNAT (Customer Value Proposition) 8) N133AKANTENU
(Impact Measures) 9) n15USzu1UN153UA115210 nu (Projected Profit and Loss
Statement) 10) A15aINUABYdA (Surplus) 11) ﬂﬁ&mﬁ‘mqmmam (Marketing
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Strategy) Us¢nauni18¥8an14 (Channel) BaUsenaundy 15n1151491899nA1 (Access)
nsldmalulagiion1saeaisuazidnfagne (Information Technology) 12) uxuufjUR

N7 (Action Programs) 13) n13miuAu (Controls)

A5 2.2 wansliiuinmsiueuifisuesduszneuvedlunagsialiiedinuuauia
NUSPECIAL wavauUseaun1an1snann

fauys SPECIAL | ahutszauyns | lmagsiadfiodean | msumsuaznns
NNTHAN AU TLANUNITAAN
1. Current A0IUNITAUN
Market Situation nswanlulagiu
2. SWOT nMyaATIzRleNa
Analysis NNITNAA
samelu/nieuen
(SWQOT)
3. Marketing TrgusvasAnig
Objectives ANTHAA
4.Segment Segment | People Segment- NITULUIEIUNAR
Beneficiary and AnuanaalUnuny
Customer TrgUszasnn
A1SHRANA
5.Product Sense of | Product Type of ﬂaqméﬂmqmimmm
place Intervention
+ Key Resources
fuUs SPECIAL | duuszanms | luinagsfaiiedsny | msusmisuazns
N1SMANA AU FAUNITARA
6. Experience Experience | Product+ Key Activity+ ﬂaqwﬁ‘mamimmﬂ
People+ Social and
Physical Customer Value
Evidence+ Proposition
Process+
Participation
7. Communication | Communi | Product+ Channel ﬂaqwéﬁmqmwmm
cation People+
Preparation+
Promotion
8. Information Information | Place+ Channel ﬂaqwéﬁmqmwmm
technology technology | promotion
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9. Access Access Place+ Channel+ ﬂaqﬁnﬁmﬁmimmm
Partnership Partner and Key
Stakeholders
10. Linkage Linkages Product+ Partner and Key ﬂaqﬁnﬁmﬁmimmm
Promotion+ Stakeholders
Partnership
11. Projected Cost Structure Useanan1sauls
Profit and Loss Revenue VINNU
Statement
12. Surplus Surplus
13. Impact Impact Measures
Measure
14. Action WNUUZURNS
Programs
15. Controls N13AIUAN
16. Contingency WNURNLAY
Plan

5. WUIRANABANITUINITIANIS

A15US1M1S (administration) H51NANNUI1NATBIAAY “administatrae”

s

YUY YI8LED (assist) ©3981U428N15 (direct) NSUSHISUANUFUNUSUILANUNUNY

TndiAafudinin “minister” Gamnefa masulividedsuld vied3ultss Ao Sguund dmsu
ANUVLNYRALAUVDIRIN administer HNER maﬁmmmauaéwﬁa q (3% ATVUN1ITIN,
n.d.d.)

d2uf141 N1380N15 (management) douldlunialenvunieniagsiadedl
5’mqﬂizaqﬂ‘1uﬂ'ﬁ%’mé?aLﬁaajm,l,mqmﬁ’ﬂi (profits) ¥38Ml3gaan (maximum profits) &3y
wauszloviflazanuiansisugioiluinguszasdseansofunanasyld (by product) ile
Dudui ?NLLmﬂﬁmmﬂi'mﬂi aqﬁﬁlumi%’mé}gwmsmumﬂ%’%ﬁé”ﬂﬁgﬁuLﬁ'aiﬁu’%mi
asnsauganans (public services) LLﬂIJ'iWU’l?m mﬁusmsmmwmuwiamaLism'] ns
U3M3¥ANTS (management administration) eadaafuniAgsiaunndy wu mstuuin
HUIN1389gn (Chief Executive Officer) w38 @8le (CEO) unuUsuldluiasunis n1suins
smnsfsaruTIag Msanfisnsiliduiu maantuneunisufinens wazn1534la
shenslisetaneuuny Wusiu uenwileannisnaiaigldidalenalinaensunienia

gsnaunsudUnuIna1asy wu Tiduunulnsdwillefio msvuds wan yws egnslsna
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megsiafliiuselevidliunaissaerioussmvulaguiu wu dalasinisAuilslideny
MENMTaNTIANEUAT VIBAUAISIANGN 3BN1TUTIARUYIBmEed Iy Wusdu (35 35vlinn
558, 1.4.4.)

5% @A (2537, 20) laaguin aafmslaevirlufidnvaeiiddey 5 Usenns
Ao DFesUsznaumeau 2) auluasrnisiesimiuisidesdsiulasiu 3) anuiertos
aanaeglugulaseasng 4) nAusdignsmsngduyAna kag 5) NMITIUNUABINDUALDS
Tvmnaunaly

AMURNIBYDINITUINITIANTS

findvnislalimnuminesuliinune auuueiivsazinuld@inewiun Wy Mary
Parker Follett “n15usni1snisdanisidumadianisviraulidsalasendegsu
George RTerry “N15UTNI5N199ANS WuUnsguIun1sI89n19I MK UAISIADIANTS
nsnszdunarnisaruauliusTageslinuiedaniu Tngldninensyanauazdu 97
James A.F.Stoner “n133an15A8 N32UIUNTT (Process) U04nN15219WKY (Planning) N1540
89ANTS (Organization) ns&INg (Leading) hazn13muAu (Controlling) ANUNIYINUDY
aundnlussdnisuagnislinindnseing q Weussginguszasdfiosdnisdmuali” i
Tun199mn15 (The Function of Management) #A3%1n15uagtnuUIMIsLadn193LAT1299
mﬁ@miLﬁummiﬁﬁUidwﬁ FaudlgnnsAnuniniivesnisians Tneudwoendy
5 Usziw dadlde 1. sanauny (Planning) 2. N159M®4ANTT (Organization) 3. N1TIANIAY
L1ieu (Staffing) 4. A13gEUn (Leading) 5. 115AIUAN (Controlling) wifiven1sannig
d1m5U Luther Gulick wag LymdalLUrwickléfﬂ"ﬂMuwﬂﬂﬁmaa;ﬁu‘%mﬂumﬁmmﬂ”i
7 Usgn13aefiufe P = Planning 1157719 U O = Organizing N159A9ANTS S = Staffing
N159AN1SAULEIY19U D = Directing 11581138115 CO = Co-ordinating N15USE@1UIU
R = Reporting N1351847U B = Budgeting sutszunas (35 35wlin12550d, 2545, i1 39.)

TunmsifeedatarussandumAaniihfivosusmslunisdanis 7 Usenisves Luther
Gulick wag LymdallUrwick mi%lﬁaqmﬂﬁmmmmzauﬁ’uu%umaq@uéﬂﬁzmmm
Msviendivalasgusuusiimalsanniign

6. MANARINDA (Digital Marketing) LWBN15¥199L1Y2
nsiieatneeuladiuddiud Ay dmsudua way usnis NanslaBima, ATAUK
wag Social Media a1@n Performance Horizon loWena3deiediugnanunssun1svioaiie?
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Mivtoyaanou@iunisviendierainialan $1uiu 78 addns ludinfounguaiay
2016 MUl (Marketing Oops, 2016) WU11
nagnsnsnamesulauiildiednwigna aieaudnd nsedulvinduunlduinig

Unee
+ 81% - Email Marketing
* 63% - Social Media
* 37% - Retargeting
 37% - Organic Search
» 329% - Paid Search
Which online activities primarily drive customer retention for your organization? (Select all that apply)
e ——————— B 8% Emi\ B 20% Perlormunce Mark
] B 6% Sxcal) ding Milare
e CRL
. 3% §
3] W
: ' (N
T | LD areatng
e ps
. 4% L )
[—
AT 2.1 ﬂaq‘mémimamaaulaﬁﬁﬁl,ﬁa%’ﬂmgﬂﬁw 4319uAnG nsgAulingusn
Tgusng

fisn Marketing Oops (2016)

Tudruvesn1sdnassavussunn Q"U%miaaﬁﬂsﬁmauquaaumma'ndw WINLY LA
ANNEAYAU Paid Search 1n#ian AuRe Email Marketing, SEO wag Display Ads
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Please rank the following channels by percentage of your marketing spend, with 1 being greater

"2 "3 " " " "7

S 10% 13% 1% 2% 13% 4%
™I 15% 16% 6% 164 19%

Performance

Marketing, Incuding

L) .

A o% 9% % 8% 2% e 14%
10% % 0% 14% 16% WM

o . =
18% 5% 10% 2% % 148 10%
0% ) 7% 6% % 17% 5%

s - IEL
4% i % B 5% 3% 9%

, ’

ﬂ’]‘Wﬁ 2.2 MsInasssudszanallunisinisnann
111 Marketing Oops (2016)

1YaNAINY 87% U89UNNITHANNAIAIN NISVIBFUA/USNITHIULIN LLAUTU A g
97% UaNI1 NMSVI8EIL Mobile Website agLiuu

Are sales through the following mobile channels expected to increase or decrease in 20167

135 Decreae

Mabie Aop

34 Decrease
Mobiie Websse

AT 2.3 AMSUEAUAY/USANTHIULEN®
11 Marketing Oops (2016)

Tugisvesgsiadiannselind (e-business) Mandudsmilonnasaluldiinisvi
g3nvvevsEndnduazdedinislddumasidn (ntemet) waznisdnsaiulas (Web Site)
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iiolideyaduiuazuiniseie 9 uignddadunamiain ¢ Jadeilianinaneyandiia
Ao AIviawaynisAnme (Digitalization and Connectivity) 8uLnasiia (The Internet
Explosion) Auna1sviinlua (New Types of Intermediaries) LLazmiLawmmzmqﬂﬁﬂ
(Customization) sanuniiazgnysaunisdrfunagnsnisnainlugadsa dinns
LiJ"S'sJuLuJaaﬂaqwémil,udqsﬂ"ummﬁmam 4 @ (Varadarajan and Yadav, 2002) laun

1) mMeUasunlainsinassmineInssenintomienissns s uuus i
ﬁ'Usu'awmﬂ’]iﬁ'mﬁflmhEJV]N@L%ﬂmaﬁﬂﬁLﬁaiﬁ%a%aﬁUQﬂﬁm awia?iamsﬁ’uqﬂﬁw,
N13AVYINGINA, N13IATIMEFUA, LANVDIAIDENY

2) nswasunlainisanassnsneanslasidunisnaianisnsslunain
518nnsedndlagriunisiUIouiisusyninsianatawuunaiy fnatsdidnnseinduie
AINAUUUNEL uaﬂﬂﬁﬂﬁuﬁqgaLﬁué’qﬂLﬁﬂmawmLLasﬁuﬁ:ﬁm@aﬂaqwﬁ‘

3) asdeasIninensifiesnszdudunainassdumesiinsiuuinnssy
MIeNzITaard RNl uaUA 57101 danufivasnsdauasunisnan

1)  msdpasminenaitesnszsudoamuedumesidslumsianlisassialul

ﬁy’aﬁyLﬁﬂmﬂmsLﬂﬁsJuL,L'Uawmé’wu@mé’ﬂwmmaaﬂ%@)mﬂﬂimgmmﬂmmmsﬁquﬁa

paulaildg 9 v‘l’ﬂﬁlﬁﬂmiLU?%suuﬂaﬁ‘%mié’ummiaumﬂLLazﬂﬁéfﬂ%uh%asumﬁu‘%Im
9619110 91NN13d19990 MTNgINatuT 2557 Tnsauaulavwanddva (Ussinelng) wudd
aulnedaunsnlnusn 30% vesiledonmunuariinsdniilofe 94.3 d1uAdes 91ns1uI

Usgrns 67.9 dueu wasduuwiltiivadiutuludee 9 WUshe (Marketing Oops, 2015)

Industry Overview of Year 2014

(mwsangsnalull 2014)

Smartphone Marketing 2014 (lasuian 2)

Aulngldaumisniwusio InsAwrniorozovauing 94.3
3096 zoviiorionomo Aunsoo INTwoulsZINS

67.9 suau

an o

dayaqn ; annalxwandana (Ustalng) (DAAT)
a £ a § & ¢ A 1 1
AN 2.4 ﬂ']ﬂ‘(]ﬂ']ua‘um@iLuﬁ]‘ﬂ']ﬂ'@qﬂﬂimﬁi@llﬁ]aﬁ?ﬂ i
17 : Marketing Oops (2016)
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' v ¥
a o= = 1

nugldnudunesideiinty Jedwmalinainlngduinlinisasng

Y =

Auledeng q sndudesiliifianissessunisidrfeannnnaunsaliiielvinevaussiieniny

9 9
a v faa v

AaIn1sveInaIneeulatuastngsiogulvd “Ungsfaiugndvia” NAwaeiunisee - v

'
Y A 9 a

ooulay] wonanil aumssea dusuiuu Uszsrudmdifiuimnsuin sahunauie
(Wszmelne) i Ifuanamssruadungusznounsaiosulaiin dsdhfguosnisdiiugsia
Tutlgduedesiunagnsliaeniuiunginssufuilan Wy nssudelawan nsldaou
pUnsafBidnnsetindsing q Gswdulfannaind 3 41 ndu Mobile Only aefiuualiindfiuiy
$2uUENY 50% Fadndufiezdendlvdenguitiosiauiug 1wy n13viimana
Ul Facebook Viszhaﬁwiﬁéfunuiumsﬁﬂmwmsi"waq (Marketing Oops, 2015)

ws:lagus:noumsoaulatiing

Large Enterprise
SMEs Business

Micro- Ecommerce

Sumswiou 800,000 sw

A 2.5 uanakazIuugUseneunmsesuladlulsemelng

fisn : Marketing Oops, 2015

Wednwdanginssufuslandenisidndsdeyasie 4 Tl 2015 Tag
BuzzStream ua Fractl lévinnsérsaaainau 3 nguiineunuuasuany (nguauiloglunga
Millenials AoAufiAnlugael a.e. 1981-1997, nay Gen X AoAuTiinlutaeD A.A. 1965-1980
wazngy Baby Boomer AoaufitAnludaed A.e. 1946-1968) $1u7U 1,200 AL WULY
nauidvnednlnglinalunsfumuaziirgtosandumedidnnnnin 20 Falussetu
(Ahmad, 2015)
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HOW MUCH TIME DO WE

SPEND CONSUMING CONTENT?

MILLENNIALS [l GENERATIONX || BABY BOOMERS

30%
23%
16%

9%

2%
0-5 AtleastS 5-10 10-15 15-20 20+

Ho laur Hour Hour Hour Hou

HOURS PER WEEK ENGAGED IN ONLINE CONTENT

Baby Boomers spend more time consuming content than any other
generation. Remember that when you create content.

N o ) v a §f @ 1 o 1 1 [
AN 2.6 ansdnnutilusluldnudumesidalulnaz iuresazyisiy
137 : Ahmad (2015)
d' = 9 ¢ o Y = v o &, a s
AT 2.6 Sauddrgunsaindnlunisitnfisteyaszdinuduneuiinines
watungu Millenials uaz Gen X lélnsdwislofioilugunsninandnilu 86% veswis 3 nqu
Huuanalimiuiemnudrdglunisndndelidennassiuauinnagainuainnsavesiiode
wuusne 9 ldiueglutagtu (Ahmad, 2015)
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WHICH DEVICE DO WE USE

TO VIEW CONTENT?

MILLEMNIALS . GENERATION X . BABY BOOMERS

50%
45%

40%

35%
30%
25%
20%
15%
10%

5%

0%

Laptop Desktop Mobile Tablet

14%
MOBILE
34% RS
 Of people using mobile os the
primary device to view content,
owver half are Millennials.

Don't forget to optimize for mobile. More than a quarter of Millennials
use mobile as their primary device for viewing content.

AT 2.7 LEAIIUIUATSIENUNINIAT 0o UIZIANAY o) ANUARZTITTE

1 - Ahmad (2015)

luvugidgniu asgen 151nang (2546, 77) lindfnisnaingaaivnssy
nsvieafisuandnainnisnatndudgramnssy vadmszilundndasidlitsey
fuslaalildduiaduinieudndulate Wundndasifutuenlildnisudauaznisuilaa
Antulunafertusandundnfasifigydsld dudunsnanvesgaamnasunisviondie:

v 9
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Wasuulawaenina Jadeiidesiunfiansanlunsiauinseainegrmisfonnufomii
vounaluladnsdoansaneg Seanunsarildeissnds wazdhfeUssrnsegaunsvianeas
fdruatuayulfvszrnainauanlaluninfuneieniisaundusiliuszeinsd
muannsalunsdumaldnndau uay dau Nl (2536, 201) laliaumnenisnainns
vieadlenin Usenaudie 5 Usgnisfe 1) N15AMunnINfein1svesdudiuazuinis 2)
ﬁwwum%umamﬁamauauaamméf@)qmiﬁ?w] 3) ﬁmumﬁmmué’mwﬂmmiq%’usuawmmLLaz
flsfidosnisasld 4) ﬂﬂLaaﬂ’JSmi‘VlLﬂ/iiﬂuﬂﬁ,ﬁ/laﬂLWE]ﬂ’liaaa'liGUE]EJa‘VlLﬂEJ’JﬂUﬂ’]iV]ENLVI&I’J
lugiinvieafiednguitimang 5) Msviensvieadion wonnil nua Fawisena (2550, 179,
264-265) ldinamiansmaiagaamnssuviesierlutiagiuindnisldnsdearsnmsmanauuy
ASU995 IMC (Integrated Marketing Communication) 1uip3aaiiofifienldfuninifionds
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4.4.1.12 wwUHURNNS (Action Programs)

1A59N1T SEEulI JuUsenn H3URAYEY
(UMW)

1. MIANMTYIINIIRAIANIIRTS A0, 20,000 ARENITUNSHNY
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4.4.1.13 n13mIUAL (Controls)
AEATTUNITIIATUTLLHUNANITAHUNITNINITAAA
AILLHUNTARIALTTRAE AT NSUTUUTINagns N snaasall

AT 4.26 AINAINTTUNMTIATILNUNTAAIATINAUAUANENTTUNSAUEUTEATUY
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https://www.youtube.com/watch?v=HN-T9UBdUeM

AS@ @ B S0l @D 10:41 AM

¢« Mae Salong Nai, Chiang Rai - 3 D...

& m.youtube.com

Mae Salong Nai, Chiang Rai-3 Days ¥
Trip

Wipawan Dunmek - 44 views

i §lo + A m

Sangkhlaburi: Three Old Friends
s and a Motor Bike

il Wipawan Dunmek

B 24 views

A Trip to Phu Chi Dao
Wipawan Dunmek

43 views

B %0 @D 10:45 AM

< Mae Salong Nai, Chiang Rai - 3 D...

@& m.youtube.com

Mae Salong Nai, Chiang Rai-3 Days ¥
Trip

Wipawan Dunmek - 46 views

i1 §o + A m

Sangkhlaburi: Three Old Friends
s aNd @ Motor Bike
Wipawan Dunmek
Baady 24 views

A Trip to Phu Chi Dao
Wipawan Dunmek

43 views

A9 4.34-4.35 paUIRlendnvilaeiteIuey




106

“Education Beyond a Classroom”
See it yourself @ Natoe Center

more information: www.facebook.com/mfICBT

AP 27T [ "
\ :‘le. » "A (:‘) : ~ < L2
23 ¥ . 1 4
S '/ 3 | K] L 4 e
: A b A
A

Experience authentic Akha
See the harmony of mountain life
Ban Huay Kra, Chiang Rai

For more information: www.facebook.com/mfICBT

A9 4.36-4.39 fegalustisuavdeyaussunduiusludonian
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n1sundenuAUsEnaulualy AuAIMIeEIAN (Social Value Proposition) ¥84YuYULDY
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n15oYSN¥eTINYIA vy Ygnudnwug nsuidiamuailiuianal (Customer Value
Proposition) baun Ausaudladmusssurue Ysgaunisalulanivi anuniagila
flsidudumilslunseyineminenns Ussindl
n13Tanansznu (mpact Measures) Lo seliaiuainnisvioaiien 1wy
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N19591Ra19AeAULee Inedavinlutianou UngIAY G9 HBUNYAIAN AIEIUUTTUIUTIN
40,000 U FUHAYRULATINITIAY ANENTIUAIIHI8TAIFIUTRYS wWaLAMENTTUNS
AeUsEmduiusuaznIsnaie
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AAKRUIN N LUUFIUANUNEINUANABINT LATWEANTIUUILAA

Questionnaire

Development of an Appropriate Marketing Plan for Tourism Service Unit at Baan
Natoe Learning Center, Maefahluang District, Chiang Rai
Instruction: Please mark \/in O , or fill in the blank with your factual information.

1 General Information

1. Sex O Male O Female O other

2. Ace  DOunder 20 O 20-29 O 30-39 O 40-49 O 50-59
O over 60

3. Address City Country

4. Education O below undergraduate O undergraduate

O master degree O doctoral degree O
other

5. Occupation

6. Average income per year

7. E-Mail and Facebook/Line

2 Tourist Behavior

1. What is the main purpose for your travel in communities (village) ?

O recreation O discover one’s self O exchange experience with others

O Study CULTUIE T OTNET .. e
2. What make you decide to travel in commmunities (village) ?

O reviews O personal interest O come with friends

O get away from mass tourists O advertising [0 other.....ccociicnicncinccs
3. When do you make reservation?

O Jan O Feb O Mar O Apr O May O Jun

0O Jul O Aug O Sep O Oct O Nov O Dec
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4. When do you actually travel?

O Jan O Feb O Mar O Apr O May O Jun
O Jul O Aug O Sep O Oct O Nov O Dec
5. How long do you spend time on each travel? ................. Days

6. How much do you spend on your holiday and / or Community-based tourism?
.............................. USD./Euro.
7. Whom do you usually travel with?

8. What activities are you interested in when you are travel in communities?
[You can choose more than ONE activity]
O see nature and landscape
O learn customs and ways of life of locals
O learn about folklores and beliefs
O learn about occupations of locals
O language exchange
O volunteering activities e.g. tree planting, check-dam construction, teaching,
donation, etc.
0 other, Please SPECITY ...t e

9. What kind of vehicle do you usually use?

10. How do you get tourism information?
O Travel Agencies, please SPECIfY ..o
O Publication, please SPECIfY ..o
O Website, please SPECIHY ..o
O Search enging, please SPECITY ..o

KEYWOIT USEQ.....eiiii ettt

11.What kind of accommodation do you most prefer?
O Hotel O Resort O Homestay O Tent
O Other, please specify.....cncneninenn.

3 Tourists’ attitudes towards community-based tourism

How do rate essentiality level of these tourism components
5 = very much essential 4 = very essential 3= average 2 = less essential

1= least essential
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Essentiality Level

Topics
514 (3 (2|1

various choices of activities

nature and landscape tour

local culture tour

agricultural tour / farm tour

volunteer tour

appropriate cost of tour and accommodation

online booking and payment

Booking and payment through mobile application

A e e AN R R Rl N R

booking by phone and payment by money transfer

10. easy access to information

11. quick response from service providers

12. good management system

13. annual special events at the destination

14. convenient and quick process of service

15. informative staff

16. hospitality of staff

17. clean and organized place

18. Popularity of the destination

19. security of life and properties

20. safety management for visitors

21. sanitation management at the destination

22. knowledgeable and entertaining tour

23. excitement and new experiences

24. expert service providers

Other suggestions for Community-based tourism development

-Thank you for your cooperation-
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AAKUIN U
HANIATIVFOUAMAIMATBEDABUANTUNAUAIE1993991WI 30 YanudATasdaden
AALABNU Cronbach's Alpha %4 24 49 Tusz6u.853 fIm1519A U9

mauﬁ 3
Case Processing Summary
N %
Cases Valid 28 93.3
Excluded® 2 6.7
Total 30 100.0

a. Listwise deletion based on all variables in the procedure.

Reliability Statistics

Cronbach's | Cronbach's Alpha Based
Alpha on Standardized Items | N of Items

.853 .855 24

Scale Statistics

Mean Variance | Std. Deviation N of Items

83.82| 157.189 12.538 24

[tem Statistics

Mean Std. Deviation N
t3.1 3.32 1.124 28
t3.2 4.07 .900 28
t3.3 3.75 1.175 28
t3.4 2.79 917 28
t3.5 2.89 1.066 28
t3.6 3.82 1.219 28
t3.7 3.25 1.323 28
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Mean Std. Deviation N
t3.8 2.25 1.351 28
t3.9 1.82 1.090 28
t3.10 4.21 957 28
t3.11 4.11 1.031 28
t3.12 3.93 979 28
t3.13 2.57 1.289 28
t3.14 3.61 1.227 28
t3.15 4.11 875 28
t3.16 4.21 1.101 28
t3.17 4.00 861 28
t3.18 2.82 1.056 28
t3.19 4.00 .981 28
t3.20 3.96 1.170 28
t3.21 3.64 1.062 28
t3.22 3.57 1.034 28
t3.23 4.00 1.018 28
t3.24 3.11 1.227 28
Item-Total Statistics
Scale Variance| Corrected Squared Cronbach's

Scale Mean if if Iltem ltem-Total Multiple | Alpha if Item

ltem Deleted Deleted Correlation | Correlation Deleted
t3.1 80.50 144.259 432 .993 847
t3.2 79.75 149.528 311 967 851
t3.3 80.07 153.550 .078 .959 .860
t3.4 81.04 155.221 .049 .821 .858
t3.5 80.93 151.624 169 918 .855
t3.6 80.00 142.000 472 .849 .845
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[tem-Total Statistics

Scale Variance| Corrected Squared Cronbach's

Scale Mean if if ltem ltem-Total Multiple Alpha if Item

ltem Deleted Deleted Correlation | Correlation Deleted
t3.7 80.57 141.439 .445 .839 .846
t3.8 81.57 138.995 514 .928 843
t3.9 82.00 145.259 .409 .884 .848
t3.10 79.61 141.358 .656 .864 .840
t3.11 79.71 141.619 591 944 842
t3.12 79.89 140.914 659 .945 .840
t3.13 81.25 146.861 277 .865 .853
t3.14 80.21 134.841 731 .955 835
t3.15 79.71 141.471 718 .948 .839
t3.16 79.61 152.840 115 .887 .858
t3.17 79.82 145.782 513 932 .845
t3.18 81.00 146.444 377 873 .849
t3.19 79.82 147.782 354 .995 .849
t3.20 79.86 144.571 400 .994 .848
t3.21 80.18 145.560 .410 .993 .848
13.22 80.25 151.231 192 163 .855
t3.23 79.82 148.522 307 934 .851
t3.24 80.71 135.175 719 .850 .835

2. wuuduawalinafuszaunisallunsvieaieluguuiniun

1. w'mUszﬁu%azlﬂumsm'aqLﬁaaimwu%u (What impressed you the most
while travelling in community-based tourism?)

2. ﬁﬂﬁgﬁ’lqﬂaﬁ’iﬂaﬂi (Have you got any troble on your travelling?)

3. freendsuezlsuneds inussnidsuulasesls (f you want to change
anything, what should be changed?)

a. vihuld§unufezlstneainmsvendisalnsyusu (What have you learned

from your trip?)
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5. vinulauenmeUsyaunisalvesinuegnls 1ne3sle (Did you spread any word
to your friends or relative? In what way did you spread your word, in writing,
speaking?)

3. 94AUSENDULALTUNDUNITIAVILHUNITAAA
1. @a01un158in19n159a19ludaguu(Current Market Situation) 1 JuUN1505UNEBH

4

U9YaAiIned3 (Background Data) #ifglfunaia duA1 N15UYITU uazdulnday
[y « o a L4 &) 14
szauunaia Weiluldlunisieszianuduldlonianisaain
2. A1SILASILALENIANIINITAANA (Opportunity and Issue Analysis) 11115
Aasgviviielvinsiuielenta-  guasin (Opportunities-Threats) 3AuT4-9n88U

(Strengths-Weaknesses) 19433579 Lazajuusziiu (Issues) AtAgdaq

[
v o

3. InUszasR(Objectives)NTingUsyaIAn1anIuNITiULaEN15Man (Financial And

=

Marketing Objectives) Ingagszunatmuny (Goals) MdesnTs 1wu ens1n1sAulnveY

]
o

gonv18 (Volume) dauutanan fls anandes uinnssy deides deagliidunasiluns
TNaNFUHURAULNLNITAATR
4. nagNENIeN1InaIn(Marketing Strategy)

1) Msuusngutvung (SEGMENT) Ao nsvianudntangudvanenia
nMsmann waznsUszgnd Ussaunsaflumsdfeannudenis  vesngudmneddunis
Feinguaaatihmneudadu 2 ndu léun §lésuuselon Beneficiary) way nuaunde
psAnsifignnalunnsane (Customer)

2) n¥nensfidnday (Key Resources) ninennsaldn ”aujﬁﬁuaxaﬁuauumi
vioaLiien

3) AuAuALUINIT (Product/Service)

Aanssudidn Aty (Key Activities/ Place “sense of place”) AD NITETI
anmuandeunisfanssuiifege Wnviendien nmslianudidyiiosnaazaniud 4
annsavhlfinyiesisanguitiming inanuesiniazauiesnsfiazluifien

nsas1sUsTaUNSaIfiLAY (Experiencial Activities) Wuni1sasresuszaunnsal
Tundnveadisariunsas  evih vieadis avumsed Arlvdudnyioniien

4) MsunasAmAn (Value Proposition/Communication) nsAeansusyaunisel
uazdsiguruliussloviannseiien egraiiusyansnm iieliiuinguuiiesduld
Usglowlerlsannisvieuiien uazidnvieadien IfGouserlsanmevieaiivauuy CBT ns
WdsnauaUszneulume Aun1edanu (Social Value Proposition) Uaeuuies N3
AuAlYLNgNAT (Customer Value Proposition) kg N13IANANSENU (Impact Measures)

5) 911918 (Price)

msuanfnlsifinainduyu (Cost Structure) Funumdnaiiddaluns

o

ANLHUNIT
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6) N1SUTEUIUNITYDAUNE
57850 (Revenue) s785UUsru N swanilsfininanazlasuainnis
ANTUUAULNUNITHAA
7) Msasusisgen (Surplus) Msthuarilsiléluamusioson
8) 194119 (Channel)
BN 15LfegneAn (Access) mswﬁ’wﬁwmmnduL{]mmamumjmuﬁmmmaw

nina sen1sdndulavesnatanguidivineg nsldmaluladiienisdeaisuas
A

)=

Lazdd
L‘%’]ﬁﬂgﬂ 1 (Information technology)

9) NAYNTNINITHAIN

PNMTIATIETAAIUUTLEUNNITAAA 7 Ps

5. wuUAURANIS (Action Programs)vise TUswnsunienisnain (Marketing Program)
6. NM13AIUAN (Controls)hTun153zyiadsnsnsvaey Annunansailiuaumny

LHUNTAAIAiEaElaviinTg - USulanaensuasgnslanavanive iminsauivaniuni el
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MANWIN A AnvgauAuduInstinvieaie?

AMNSANIRNUTINAI Farinudgesasy SaufunneITelav vy

e

ek ST
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sUAmNsAnwIgaILTuLazw Jandnusigesaeu saufuaugdITuuAz LYY

o
el

i
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AARYIN § MTaUBuiiuinguszasdnanssuiinauaulduazionssudidndunisun
wazKaTaSUnaaalATINTg

wunsedunulutiesses 7-12 Weou avdudunismuianssudilenawaulily
WHUUTASINISRIANS9T 6.3

A15199 4.3 LEUNSAMEUIUSTEY 12 U

YUYUASUNGANTTUNITAUNIG
Yoeynansiude JULUUATINTIY
vipuieaiveu Wush Tneld
WUUAUANMETINTEUAIBE N
wuusEzAIn (M)

- agUNansisEu3aIINMIANYIg
nuiuiiviondiealnegusu S
wilgasdou waroeniuUsULUY
AUgUIMIlneNILEIUTINYD
YuyulunUINsAUgNISISeY
Uruulel

3. Awszinanisiudeyanginssy

YNV NeINWTIUS UL
ARNIN

q
(%
v ¥ U

- WRAIUTBNUNTITRAIN WIDUVIN

a

AN sUALIUSHNTUNITVIO WAL

1ASINIS 100%

szeziian| nanssuluderauslasinis/ainnis Aanssudi nafildSunann
USuuau ANEUNITU Tasens
Wou 1-2 | 1. wuzihlassnswazyiianudnls | Wulusnu 1. wesdlolunisfiu
dadmanelassmssuiuyay | Aanssuly Toya
| Wauarasiadeun3esile YolEus 1. ToyangAnIsy
- Ussgunisiwleuanundenlunts | 1asen1s 100% AUSLAAUNEIY
aviiuiiiudeya
- Budndumsifudeyangnssu
AusLan
 Anwgauauduinmstinvioudien
o 3-6 | 1. dnflunisinudeyanginssy Hulusnu 1.5Uuuures
;:JU%Imﬁ’UﬂﬂvimLﬁmmwmma Aanssuly AUGUINIINIS
Adenvieadieitufivieadieodlay | Yoraue Vioafierainnisanen

Qmuﬁuﬁﬁauﬁmhs
YUYY 97N
WgBsADUSIUAUNY
RIRCRANENET
USnsaudnsiSeu
TuULA

2. HaNFIATIETRYA
woAnssutinvieien
WU WOANIIUNIS
AU FINNNIS5U
do yUnuUAINTIY
Vioadieniiveu Husu
3.LHUAITAAIANTS
vioadierluwnuinig
AugN1sSEUTINNLA
wiouriRanssuLay
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szezinan | Aanssuludeisuslassnis/amnms | Aanssudl wailldFunaon
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dsfiasi Foooulatl (Facebook, ToLaue naudmne laun

Y Yy
v A=

line) NsiAWREiUNANTITE LA

=

2. dniiasuraTINiuiuiuidy uaz

HLTEIRY O USUU TN ULAE
TUsunsu

1AS9NT 100%

AAUIALD LNELNSHNY
gy Wusthsuazdeya
Uszandusiuslude
NN YBIAUE
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