Abstract

Mu Ko Chumphon National Park has been recognized as one of the most pristine national
park in Thailand. Currently the park has not been well recognized yet among mainstream
tourism. The study put a preliminary effort to investigate visitor characteristic, perception
and WTP through questionnaire survey. A very high percentage of first time users and the
willing to return rate indicated that visitor at MCNP would likely increase in the future.
Visitor perception on environmental impact related issues of the park were analyzed.
Interestingly, socioeconomic variables in age, income and education have no effect on
perception regarding visitor evaluation and concern level of the park but the duration of
stay shows a strong relation. Moreover, it was evident from the study that many visitors
were not aware that their own presence can cause impact to the park. The study revealed
conflict behavior that although most visitors would come for experienced nature features of
the park and valued less crowded experience but many of them also demand more facilities
building inside the park especially in group of visitor with low education level. In addition,
we found that WTP of visitor was strongly influenced by variables of confidence level in
authority& project, ages and origin of visitor.
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