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ABSTRACT

The purposes of this research were to 1) study behavior of tourists and their levels of
satisfaction while visiting the Royal Folk Arts and Crafts Center at Bang Sai, 2) compare their
levels of satisfaction divided by their personal factors and their behavior, and 3) analyze the
relationship between their personal factors and behavior.  The instrument was a questionnaire.
The sample group consisted of 400 tourists touring at the Royal Folk Arts and Crafts Center at
Bang Sai in Phranakhon Si Ayutthaya province. The data were analyzed by frequency,
percentage, mean, standard deviation, t-test, F- test and Chi-square by setting the significant level
of .05.

The findings revealed that:

1. Most tourists know this tourist attraction from their families and friends and want
to show their respect to the Buddha images. The frequency of visit is 2-4 times and they visit
during the weekends. They come by bus and spend about 501-1,000 baht. They are also
interested in scenery and want to come back again.

2. As a whole, the levels of satisfaction towards location, services, facilities and
handicrafts are at a high level. The tourists with various genders, education backgrounds,
monthly incomes, marital status, and domiciles have different satisfaction levels of location and
handicrafts. The tourists who know this center, frequencies of visit, periods of visit, expenses,
their highest interests and their next visit have different satisfaction levels of facilities and
services.

3. Their personal factors have relationship with their behavior.



