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ABTRACT

The purposes of this research were to: 1) study the personal factors and behaviors of
tourists taking trips to Samchook one hundred-yeared market in Supanburi; 2) examine the levels of
tourists’ opinions; 3) investigate the levels of tourists’ satisfaction; 4) compare the tourists’ opinion
levels in relation to their personal factors; 5) compare the tourists’ satisfaction levels in relation to
their personal factors and behaviors; and 6) seck the relationship between the tourists’s personal
factors and their behaviors and between their opinion and satisfaction levels. The sample group
consisted of 400 tourists. The research instrument was a questionnaire. Statistical analysis was
employed using percentage, mean, standard deviation, t-test, F-test, LSD., Chi-Square and
Pearson’s correlation coefficience. The findings are indicated as follows:

1. Most customers were female, during the ages of 21-32 years old, obtaining not less
than bacheler degrees, having their own business/ trading, earning less than baht 7,000 a month,
aiming to take the trips for shopping, travelling by tour buses with 2-5 members, spending the time
for 1-2 hours with the expenses of baht 1,001-5,000, and knowing the information of the market
from families and friends.

2. High levels of the tourists’ opinions were revealed as a whole on planning,
organisation, management, motivation, and quality control.

3. High levels of the tourists’ satisfaction were revealed as a whole on location and
convenience, physical characteristics, tourism promotion, public relation and services.

4. Differences in the tourists’ education levels affected differences in their opinion levels
on the tourism management with statistically significant level of. 05.

5. Differences in the tourist’ ages and incomes per month affected differences in their
satisfaction levels with statistically significant level of. 05.

6. Low to moderate levels were indicated on the relation between the tourists’ personal
factors and their behaviors, and between the tourists’ opinion levels towards the tourist site

management and their satisfaction with statistically significant level of. 05.



