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Abstract

The purpose of this study was to investigate the attitude of undergraduate
students on Public Relations on Internet. Sixty subjects were simply selected from
internet users at Bangkok University who had not had experience with Trat province.
The instruments for the experiment consisted of a questionnaire that was used ina
pretest and posttest, and three websites containing tourism information of Trat which
were presented at the posttest session. |

A one group pretest-posttest research design was used in this study. The
subjects responded to the questionnaire twice: once at the pretest session, and
another immediately after the presentation of the websites one week later.

Descriptive statistics, Paired t-test, and Pearson’s Product Moment Correlation
Coefficient were employed to analyze the data. Results from data analysis revealed
that the attitude of the subjects toward the Public Relations about tourism information
on Internet was not as predicted at the significance level .05. However, the Public
Relations on Internet increased knowledge of the subjects about the travelling place

and decision-making in travelling to the place significantly.
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