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A Study on Media Exposure and Customers’ Knowledge, Attitude, and Behavior in Using Hotel

Services in Bangkok (352 pp.)

Advisor of thesis : Asst. Prof. Dr. Pacharaporn Kesaprakorn, Ph.D.

ABSTRACT

This survey research aims to examine the relationship between media exposure and its
effect on customers’ knowledge, attitude, and behavior in using hotel services in Bangkok, aged
25-60 years, totaling 420 persons. Data analysis from the questionnaires were summarized in
frequency table, percentage, average, and Pearson Coefficient via SPSS 13.0 for Windows. The
survey results are as follows:

1. Respondents exhibit media exposure toward hotel’s public relations media via mass
media such as newspaper and magazine at middle level.

Generally, survey sampling has behavior to receive hotel’s media from journalists and
ad-hoc media with an average level. In addition, they sometimes received hotel’s promotion.

2. Major sampling survey’s knowledge levels in hotel’s media exposure are very low,
and medium, respectively.

3. Major sampling survey’s behavior levels in hotel’s media exposure are medium, and
very low, respectively.

4. Major sampling survey’s behavior levels in use hotel services are medium, and very
low, respectively.

5. There is a positive relation between knowledge received news from hotel’s media
exposure.

6. There is a positive relation between attitude received news from hotel’s media
exposure.

7. There is a positive relation between behavior using hotel’s services from hotel’s media

exposure.
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