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Abstract

The objectives of this research are to study tourists’ opinions toward travel decision-
making factors in Koh Chang National Park, Trat province, and to compare tourists’ opinions
toward travel decision-making factors in the national park classified by gender, age, educational
status, occupation and salary. The research sample group was 385 tourists at Koh Chang National
Park. The data collection instrument used was a questionnaire. The statistics were analyzed
using the SPSS computer program, finding frequency, percentage, average, standard deviation,
independent - samples t - test and One - way ANOVA.

The major research results found that tourists’ opinions towards travel decision-making
factors in Koh Chang National Park, were at a high level. The results were discriminated by the
fields of preferred product, place of distribution, price and promotion. In the product field,
tourists’ opinions indicated that tourist attractions such as beaches, waterfall etc. were beautiful
and clean. In the place of distribution field, tourists’ opinions indicated that the rooms and
activities were convenient. In the price field, tourists’ opinions indicated that the expense of the
journey to and around Koh Chang National Park was reasonable. Finally, in the field of
promotion, tourists’ opinions indicated that there was suitable advertising for Koh Chang.

The results of the comparison of tourists’ opinions toward travel decision - making factors in Koh
Chang National Park found that tourists of different gender, age, educational status, occupation

and salary had opinions differing at a statistically insignificant level (less than .05).



