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Synopsis

A study on the topic of Motivation Factors of Thailand Tourism focuses its content on
Thai tourists and Foreign visitors who stay in Thailand on a temporary basis. Its objective is to
study motivation factors of Thailand tourism in general. Sample groups under study comprise
200 Thai as well as 200 foreign tourists. Questionnaire is utilized as a means of collecting data
which are later analyzed via SPSS for Window program, version 10.0.  Statistics used foran
analysis of data is based upon percentage, mean, standard of deviation as well as Mann-Whitney
U-Test and setting a statistical value at 0.05 in order to test and compare mean of factors which

are divided into 2 independent groups.

The study has found that both Thai and Foreign visitors rank leisure as the most
motivation factor of Thailand tourism because the travel is considered as the relaxation-oriented
activity. It is also serves as a means of getting away from normal daily life style and into a
different environment., On the other hand, the least motivation factor for Thai tourists is a
business trip, and for the foreign visitors is a sex tour. As for other motivation factors such as
Attractions, Facilities, Travel, Services and Public Relations both Thai and foreign tourists rank
them almost on the same level. Aside from this, The study has found that the Public Relations
have a contributing role in attracting more foreign visitor. In my view, the government should
develop the PR network both on the state level as well as private level abroad in order to make

Thailand become more known among foreigner.



