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The purpose of this research is to study marketing factors, which effect to the decision of tourist in
selecting hotel, home stay and resort in Bangsaen District, Chonburi Province. And to compare the marking factors
with the tourist decision in selecting hotel, home stay and resort in/Bangsaen District,’ Chonburi Province.

From the finding of this research found that almost of the tourists answered the observe are female,
single, age range is between 31-40 years old, occupation is company employee, education is bachelor degree;
income level is 30,001-40,000. They almost visit Bangsaen District, Chonburi Province once per year, most of'the
visiting are on festival. Friend is the‘most-influent person of making decision to go Bangsaen: The satisfied price of
accommodation. is in range of 1,001 - 1,500 baht. Most of the motivated factor of choosing the accommodation is
price. Comparison between all 7 marketing factors found that Service Provider is the most important factor, the
lower important factors are Physical Characteristic, <Service, Price, Place, Process of service providing and
Marketing promotion. The results of comparing factor of ‘marketing that affect to the tourists are different 0.05 in
statistic

There are significantly different/in Service based on status, age, occupation, education level and salary.

There are'significantly different in Price based on status, age, occupation, education level and salary.

There are significantly different in Place based on status, age, occupation, and salary.

There are significantly different in Promotion based on status, occupation, education level and salary.

There are significantly different in People based on status, age, occupation, education level and salary.

There are significantly different in Process based on status, age, occupation, education level and salary.

There are significantly different in Physical evidence based on status, age, occupation, education level

and salary.



