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This research aimed at determining factors pertaining to business operators that affect
knowledge and understanding about tourism clusters as well as analyzing competitiveness of the
business in order to sct the guidelines for the development of tourism cluster of small and
medium enterprises (SMEs) for souvenir shops and transportation in Pattaya city.

The combination of quantitative and qualitative research designs was adopted for thisstudy.
Population and samples used fer the study comprised business-operators or those having decision
authority on transportation and souvenir shops businesses administration in Pattaya City.
Descriptive statistics were applied for quantitative data. ‘Regarding the qualitative data analysis
obtained from the in-dept interview records, content competitiveness analysis { Diamond model)
and bnsiness euvironment-analysis (SWOT Analysis) were conducted.

The results on the analysis of the knowledge and understanding of the tourism cluster
for souvenir shop business operators and operations, in the personal aspect, were run by those
graduating with a bachelor degree, and Grade 12 or lower; and, in the business operation aspect,
their customers were the walk-ins and the tour groups, they had more knowledge and
understanding on tourism clusters than those without the mentioned quality. At the same time,
the businesses with the characteristics of transportation business revealed that the businesses with
the characteristics of enterprises and operations regarding personal data were those run by those
with age between 31 and 40 years old, graduating with an associate degree, and regarding the
aspect of business operation were those run in the form of company limited with the business

operation duration between 7 and 9 years and staff employment between 11 and 20 persons. The



registered investinent was between 1,000,001 and 5,000,000 baht, and they also had more
knowledge and understanding on tourism cluster than those without the mentioned quality.

In regard to the anaiysis clearly indicated that the potential level for the tourism
clusters of transportation were rated at the high level for the knowledge and understanding of the
tourism clusters, and covering at the medium and high levels for the competitive capacity. For
the souvenir shop business, its level of knowledge and understanding on tourism clusters was
rated at a high level, but its competitive capacity was rated at a medium level. When considered
as a whole, there were potentials for the development of tourism clusters both inside and outside
the industries leading to the development approach for the tourism clusters through cooperation
between Pattaya Business and Tourismn Association and the government sector with assistance of
educational institutions in presenting the relevant academic information. There was also
determination for the clear operation guidelines according to the cooperative cluster devefopment
procedures resulting in the business competitiveness increase as a whole and sustainable tourism

development.



