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Research of customer’s needs and satisfaction of to the eco-tourism: alcase
study of kwangchow waterfall floating market nongyapong district petchaburi. This
researchment purposes to study the factor of customer’s needs and satisfaction of to the
eco-tourism: a case study of kwangchow waterfall floating market nongyapong district
petchaburi. And compare the personal of customer’s factor of needs and satisfaction of
to the eco-tourism: a case study of kwangchow waterfall floating market nongyapong
district petchaburi. This researchment purposes to study the factor of needs and
satisfaction of to the eco-tourism: a case study of kwangchow waterfall floating market
nongyapong district petchaburi. Through tool of this research is questionnaire of
information. It is provided three parts such as Part I the questionnaire of personal
information by demography of age, sex, status, education, occupation and income. Part
II questionnaire information of customer’s needs and satisfaction of to the eco-tourism: a
case study of kwangchow waterfall floating market nongyapong district petchaburi. By
study total seven parts such as service, activity, cost,‘place, personnel, marketing and
physical environment. And Part I1I other suggestion by study from 400 customer at
kwangchow waterfall floating market. These are briefly result of research such as

General evaluated informations of this questionnaire is mostly women, age of
31- 45 years old, married status, Bachelor degree of education, self-employed and

average income of 10,001-20,000 baht a month.



Needs of the eco-tourism kwangchow waterfall floating market in the whole
picture factor is most. The point of mostly needs of customer are functional of marketing
equipment. The secondary point is activity and personnel. The cost is minority needs.

The result of comparing the personal of customers factor of needs to the eco-
tourism kwangchow waterfall floating market are different of personal of customer
factor needs to the eco-tourism kwangchow waterfall floating market by age, sex, status,
occupation and monthly average income.

Satisfaction of customers to the eco-tourism kwangchow waterfall floating
market, the questionnaire information of cusfomers are highly satisfied in the whole
picture to the eco-tourism kwangchow waterfall floating market.

The point of mostly satisfaction of customers are functional of personnel. The
secondary pointis physical enviroment. Service is minority satisfaction.

The result of comparing the personal of customers factor of satisfaction to the
eco-tourism kwangchow waterfall floating market are different satisfaction of personal
of customers factor to the eco-tourism kwangchow waterfall floating market by age, sex,

status, occupation and monthly average income:



