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This thesis have been studied the factors influencing Thai tourists’ decision making to
nature and adventure tourism-in the Prachinburi province. The purposes of this study were aimed
to finding the tourists’ personnel factors, behaviors, and marketing factors; that influencing the
decision making of those tourists to the nature and adventure tourism in that province.

The general demographic data of those tourists were found that the male tourists were
more percentage than female; 52.5% and 47.5%, respectively. Most of them are 18 — 30 years old;
52.5%, undergraduate students; 47.5%, lower than 10,000 baht income; 50%, high school level;
57.5% and unmarried person; 62.5%.

The results of behavioral analysis data were found that most of Thai tourists were be
satisfied in the ATV car driving activity, Paintball gunning activity, and waterfall and reservoir
adventure activities. Most of them were travelled to the destinations by personal car, and mostly
with their friends or closed person. They always choose the long holidays for travel to those
tourism locations. They are likely travelling to the location for only 1 day; however, there usually
are 3 — 4 times travelling for one year. The average expenditure for each travelling is 1,000 baht.
They were well known about the tourism locations via their friends’ suggestion or
recommendation. The most tourism’s attraction to the tourism locations were the perfect and
beautiful nature of tourism locations. In conclusion, the differential personal factors such as age,
professional, income, educational level, marriage status were affected to the differential factors
influencing Thai tourists’ decision making to nature and adventure tourism in the Prachinburi

province. While gender wasn’t.



