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The purpose of this survey  research was to identify Pattaya Floating market image in
dimensions of art & culture , product & service and place . In addition, it was to expose the
relationship of tourist’s demographic as well as tourist’s media exposure and the image of
Pattaya Floating market.

The research method is survey research the simply method is convenient sampling the
number of responder of this research is<140.

For the data percentage , average , frequency , t-test , one —-way ANOVA is employ .

For the findings of the research, it is show that most of tourists are male. company’s
employees and coming Pattaya Floating market for relaxation purpose. most of them are
England, America, Russia, China, India, hundreds of Canada, Sweden, Germany, Korea,
Philippines, France, Australia .Furthermore, most of tourist expose to mass media , personal
media and special purpose media in the moderate level. In addition, most of tourist have the high
level of image to Pattaya Floating market.

Next , the relationship between gender tourist’s and the tourist’s image to Pattaya
Floating market isn’t different significantly . However the relationship between tourist’s
nationality and tourist’s image to the Pattaya Floating market is different significantly. In
addition the relate go between tourist’s media exposure and tourist’s image to the Pattaya

Floating market is partial different significant.



