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This study aimed to examine personal factors affecting the development of marketing
network and to investigate business factors influencing the marketing network development. This
included the survey of the tourism business owners” opinions relating to the development of
marketing network in Chonburi Province.

The subjects taking part in this study were 103 entrepreneurs who were tourism
business owners in Pattaya, Chonburi Province. The instrument was a questionnaire. The
statistical used to analyze the data were means and descriptive analysis. The results were as
follows:

It was revealed that the overall level of agreement of the subjects towards the
development of marketing network was found at the high level. Also, when considering each
factor, the level of agreement of the subjects in regard to the marketing promotional strategies,
distributing channel, merchandise and services, prices, research and development, and customers
was found at the moderate level.

The results was also showed from operating One-way ANOVA that, except for the
subject’s level of education, there was no statistically different between the subjects’ personal
factors which included their gender, age, income and their level of agreement in guidelines for
marketing network development at the significant level of 0.05. Also, no statistical differences
were found between business factors including the subjects’ types of tourism business, length of

operation, number of working staff, amount of registered investment fund, and earned income.



