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The objects of this research were to study readiness and potential to be a cultural tourist attraction of Banmai Market
Community, Maung District, Chachoengsao Province, to compare the community’s readiness in administration with other
communities that affect the potential of Banmai Market Community, and to analyze the possibility of developing BMC to be a
cultural tourist attraction through community participation.

The inventories ia this study consisted of 2 sets of questionnaires for data collection. The samples were a municipality
officer, a member of Banmai Market Conservation Group, and 120 new entrepreneurs of Banmai-Market. Statistics applied in data
analysis included percentages, averages, standard deviation, Pearson’s simple correlation analysis at .05 with the ready-made
program,

The findings concerning general demographic data of the entrepreneurs revealed that the majority of the new
entrepreneurs in Banmai Market, Mueng District, Chachoengsao Province are females, selling main courses of meal, earning the
average monthly income of 5,000- 10,000 Baht, and completing the highest degree of high school. Most of the entrepreneurs thought
that Banmai Market Community has qualification in the aspect of community management. Most of them also believed that
generally Banmai Market has potential as a tourist attraction, including attractions and accessibility, except facilities which need
improvement in some areas, such as the numbers of restrooms, telephone booths, and benches. The hypothesis test also showed that
the readiness in community management by different communities has no significant impact on the potential of becoming a tourist
attraction.

The interview revealed that the manager of Banmai Market attempts to transform it to be a cultural tourist attraction so
as to promote income of people in the community, by emphasizing on the strong point of traditional housing restoration,
conservation of the old way of living, setting the proper disciplines for entrepreneurs. In addition, every business owners can take
part in the monthly meeting to offer opinions in various dimensions, ¢.g. solutions to problems or improvement of Banmai Market.
The entrepreneurs themselves will set the rules and suggestions before implementation to practice together.

The suggestions for this research was that from the analysis of community participation in developing Banmai Market
to be a cultural tourist attraction, the guidelines of Tourism Authority of Thailand can be adapted in practice: 1. Allow focai
communities to take part in directing the potential for tourism development 2. Promote congregation of people as a group to manage
tourism 3. Allow other local organizations to partake in promotion of the projects 4. Establish local tourism networks 5. Set up
regional tourism networks as a main mechanism for cooperation 6. Raise funds for management 7. Advise and set the system so that
tourism entrepreneurs can collaborate more with communities in local tourism management 8. Provide trainings in environment and

culture 9. Organize trainings in data collection for tourism development and 10. Follow up continuously.



