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The objectives of this research were to study image of Thai’ Tourists and Thai’
behavior on traveling in GuiLing, GuangXi, China and compare 200 tourists in objective with
sex, age, situation, position, education and monthy income. Data analysis and hypothesis testing were
performed by percentage, frequency, mean, standard deviation, F-distribution and T- distribution.

Majority of Tourist in' GuiLing, GuangXi, China is female, age between 41-50 years,
marriage status, bachelor’s degree holder government officer, monthy income between 10,000 -
30,000 baht, The most tourists come for the first time and stay forabout4 — 5 days with 1- 5
persons per group , by flight. Mountain and waterfall is the most favorite sightseeing and come
with agency tour the budget between 21,000 — 30,000 baht.

The destination image on traveling in GuiLing, GuangXi, China in Thai tourist is very
good (compare with in come is medicos to high ) The maximum mean is attractive and
knowledge is equity mean is exciting and adventure, price, environmental and the minimum
mean is experience.

According to suggestion in this research, China has many sightseeing place because it

is the most far city for naturally and historical.



