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The Objectives of this research 1) To study the interest of tourists influence in Hospitality & Tourism business on
Sichang Island, Chonburi Province. 2) To study the satisfaction of tourist that influence in Hospitality & Tourism business on
Sichang Island.

For the research methodology, 1 use sampling: method to choose some respondents from a total group of
respondents, and draw a conclusion to that total population. It is more saving method to do sampling, according to time, money
and labor. [ conducted 250 pieces of questionnaire. The total population I selected is 250 for tourists 200 persons and excursionists
50 persons to answer my questionnaires for one month (April). [ analyzed data in form of percentage, average, standard deviation
(s.d.), T-test, and’One-way anova.

The result from the study interest and satisfaction of tourists in Hospitality & Tourism business on Sichang Island is
most 'of ‘the respondents are male 52.8% who have age between 18-25 years old and educated in bachelor degree 56.8%. They
have income at level below ten thousand baht a month 40%. They visited the island at the first time 62% and traveled with their
friends 62.8%. And they got the information about this place from their friends.

I can conclude from the tourist's/interests that most of them concern about food & beverage 76.4%. Secondly,
activity like scuba driving 52:8%. Pool service 35.2% and activity to paddle 23.6% respectively.

The level of tourist satistactions in 6 factors; Service, Location or distributor, Marketing tool, Personality of staff,
Process in service and, Environment influence on car rental business are high. Price is in medium level. The level of tourist
satisfactions, in' 5 factors; Service, Location or distributor, Personality of staff, Process in service and, Environment influence on
restaurants are high. Price and Marketing tool are in medium level. The level of tourist satisfactions in 6 factors; Service, Price,
Location or distributor, Marketing tool, Personality of staff, Process in service and, Environment influence on souvenir shops are
high.

The result from comparing, there is a difference in the levels of tourist satisfactions on the car rental businesses if
classified by gender, age, education, income, frequency of travelling, partners, and source of information at the significance level
0.05. There is a difference in the levels of tourist satisfactions on the restaurants if classified by gender, age, income, and source of
information at the significance level 0.05. There is a difference in the levels of tourist satisfactions on the souvenir shops if

classified by gender, age, income, frequency of travelling, partners, and source of information at the significance level 0.05.



