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Abstract

This research was an exploratory one aiming to study into 1) personal factors that
affect travel behavior of Thai tourists traveling to Bhutan; 2) influence of marketing mix on travel

behavior of Thai tourists traveling to Bhutan.

Tools used in the study were questionnaires by questioning sample who were 316
Thai tourists traveling to Bhutan by Druk Air by learning from statistics and data of the applying
for visa in 2006. Data were analyzed by SPSS on statistics basis that consisted of frequency,
percentage, means, standard deviation, chi-square, and Multinomal Logistic Regression at

statistical significance of 0.05 level.

It was found from the study that tourists were females, aged between 25 — 35 years,
with Bachelor Decree, were employees of state enterprises, with monthly income of 10,001 —

20,000 baht.

It was found from the testing of market mix factor wich affects travel behavior of
Thai tourists traveling to Bhutan that marketing mix on physical elements were that tourists paid
attention to natural beauty of tourist sites; on place were landscape; on personnel were that they
paid attention to friendliness of Bhutanese; on service provision process were that they paid
attention to the process in applying for visa; on price were that they paid attention to the

reasonableness of tour price and immigration fee. On goods and service, the tourists paid attention



to security system and on marketing promotion; tourists also paid attention to advertisement of

tourist sites or country via various media.

Travel behavior of Thai tourists traveling to Bhutan was the objective in traveling to
Bhutan for touring the most. The reason why they chose Bhutan was that it was an interesting
country and was newly-opened free country of tourism. On the persons involved in making
decision to travel to Bhutan, they made decision by themselves, by buying package; the tourists
bought package tour on holiday the most. Most of them bought package tour at the tour
companies. On information source of tour, most of the tourists received information from tour

companies.

And on part of suggestion, tourists wanted the increase of flights and they thought

that the flying time of airline was too early in the morning.

The test of hypothesis was found between personal factors and travel behavior of
Thai tourists traveling to Bhutan that gender, occupation, income were associated with objectives
in traveling for touring; age, educational level, occupation were associated with reason for
traveling to Bhutan as it is the interesting country and has just been opened freely in tourism; age,
educational level, occupation, income were associated with those taking part in making decision;
occupation was associated with choosing package; gender, educational level, occupation, income
were associated with place of purchasing package; gender, age, educational level were associated

with source of tour or travel information from tour companies.

The test of hypothesis between factors of marketing mix affecting travel behavior of
tourists was found that goods and service influenced the cause for choosing to travel for visiting
and seeing beautiful landscape and view and for studying cultures and arts; places influenced the
objective for traveling for academic meeting; marketing promotion influenced objective in
traveling for touring and business dealing and influenced the origin of information of tourist sites
like books, journal, magazine; personnel influenced objective for traveling for touring and

influenced the cause of choosing to travel as it is interesting country, influenced the objective for



2

traveling for touring, for academic meeting, for business dealing, influenced places when the
package was bought from tour company and air line, influenced the origin of information of
tourist sites from relatives, friends, and guiding books at statistical significance of 0.05 level;

besides these, there was no influence.
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