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ABSTRACT

This study has three aims : (1) to understand the behavior of tourist visiting the Thai
Elephant Conservation Center, (2) to identify factors influencing the decision to visit the Thai
Elephant Conservation Center, and (3) to explore tourist satisfaction and their willingness to pay
for the visits.

Primary data were collected via questionnaire interviews, from 300 tourists selected by
the accidental sampling method. The analysis was performed on the basis of descriptive statistics,
as well as a Chi-square test. The willingness to pay was assessed through the Contingent
Valuation Method (CVM) using the referendum bidding game technique.

For the first aim, the study revealed that most of the sampled tourists were characterized
as female, during 21-40 years old, single, from Northern region, with an average monthly income
of between 5,000 — 10,000 baht a month.

The primary purpose of the 300 tourist under the study was found to be for spending
recreation and leisure time at the Thai Elephant Conservation Center. They have come with their
family and it is their first visit to the Thai Elephant Conservation Center. They travel to the Thai

Elephant Conservation Center by private car and spend their holiday



(Saturday—Sunday) touring around the Thai Elephant Conservation Center, and getting
information about by word of mouth.

The second aim, concerning tourists’ satisfaction revealed that the tourists expressed
their moderate satisfaction with the Marketing mixes factors.

The results of the study showed that when considering the personal factors of tourists in
various spending groups, those relating to the product were found to be the most important.

For the third aim, the study of satisfaction and willingness of tourists to pay to visit the
Thai Elephant Conservation Center found that most tourists were satisfied in the marketing mix
factors as follows.

The product factors of the most satisfaction is the center for Elephants hauling wood in
one place in the world. It is the only Elephant Hospital in Thailand and the price factor is related
to the price of admission, and covers the costs of existing services. Factors relating to distribution
channels is that it is easy to get to and find, by car. Factors related to the promotion of the
recommendations from various individuals and the availability a special discount price. From a
personnel factor, employees have a high level of knowledge about the animals and the staff are
passionate about the service they rpevide. One of the factors in the creation or presentation of the
physical environment which is different from the other zoos. The process of services factor is
related to the speed of service.

On examination, it was found that on average most people thought that the entrance fee

was reasonable and they were willing to pay 80 baht per person.



