d' Gy % % a [ d'd 1 v Aa [ d‘
FOLIDINIAUAIUVVOAIS deniinanenisaadulanavunnertseineg

9 [
Inedveainneuierria1ema
R, UNANIAIIT JAuATIATN
USayan AT HFAAATUIT NG

A= v [ A a o 7 s ] 9
ﬂﬂ!gﬂiﬁuﬂ‘liﬂﬂiﬂy‘]ﬂ15?\1«!?\31!!1]1]@?‘53 Nﬁ.ﬂﬁ.ﬂﬂgaﬂym T\!Vl‘ﬁ’Nﬁ ﬂ”ﬁnﬁﬂ(ﬂﬂﬁﬂ}l'lﬁaﬂ

4

a J A A A S (= 1
TANINNY LBYTTIINY 219150515

(% Y
UNANED
= dydw d o w 9 1 = ~ [V a
msaniiiiTagilszasnding 3 Uszms 1dun (1) Wieufeudnyus uaznganisy
msneufeIvetinneuneIxanaANEuNed e seme Inesgnanguiduna
=~ o 3 1A a A 3’ = = Y
vufoadsemalnodlunsansn uagnguitduniauniiond 2) uWseufouanyue uag
4 o4 I ) Y ) 2 / 4
NYANTIUNINOUNGIVDINNNOUNGINVUNIE T2HINNGUANUNGT 1 AT Haznguiu

A 1 09; £~ = v A v [ =
Wean1nnI 1 aseluseunied uas 3) Ane1iatenelrnuanyme LazauNane laves

i
adaAaa a

o 1 ~ [ [ a 1] ~ oy 9 A Y
Wnneuieryaenanioninanemaaunianaunuierlszma lnod doyan 141y
= dy 9 [ d v 1 A 1 ad a 9 A
M3ANEIHVININGIUToYaNMTTUNHATNINDUNIFIANHIATAUNIAT W UGN SN
[] = [ 1 dl a d' Q'J A 1
Ineluraedl w.a. 2551-2552 91 TasansmsiamsnouienFaysansngaeulugy
Y v v
aiin Ta 79 4 31191 4,268 #19819 TAgNsANIIZIINTNAADUANUUANAIVDIA IR DY
nazdadIUVeINqUAIDE1Nd0INgUAI8IBN1SNINADA taz 1HDU$1909 Ordered Logit 1o
a o [ d’d 1 Y d‘ g’
Anszravenimane Tonalumsnauuneg s
= = 1 (%3 1 d' 1 d' d‘ 3 1 d'
HaMIToUNeUANUIANA1NYDIVOINNNBANGINQUANUNGINT TN HazNQUNL

v 9 v [ [ Y
My WU WnneuNeINNUNGIHVTAGINYOUNAIY W1 IALOIFE 1191115331

% a =)

o a d' a 1 1 cs'
G]Q‘]J5$’€Nﬂiuﬂ1imuﬂ’lﬂh1ﬁﬁlﬂ@]ﬂﬁﬂ‘]§iﬂi] Hsduuumsnoune?

u

I o 1 A a =1
!ﬂHuﬂﬂENWIEJ’JE]’diZ U1
a A4 Yoy : A 9 < s A A < 7
LL“lJ“lJ‘]JﬂG]-Vi:.ij‘HﬁW ﬁmumagam':immmmma@mmmﬂnu‘lwauo] uanmuamnmu‘lcm

NN, HIPNUAUATUMTVIBATUNTNEUNGD 1FU NUTNTIANTUIUIFIA VINNIINGNAN



t:‘ OBJ} OSJ} =\ 9 o [ J Y L:' 1 1 t:‘ t:' 091’
eIniasn wniieny 11eld Suin naza1ldaie Taamas ninnnguituuieansasn Ju
Y a < 1 @ t4 =< o A A Y A A o 1 A 4
AuANuAAtiudemInanyal aAnunane 1y naziladeninedvesous niinneunel 1y
v v 9 v
anudrng o ngquivunerds ldazuuulusiemsauanudasanes d981uren210
[ k4
A2AIN AWAZDIA NINTTUNITNOUND TINNIINTIN HazdsedouDuau Inewinnangy

A A :JI A o 1 A oA ~ qﬂll Y Y ~
NUUNYIATILIN 1uﬂlﬂ!3ﬂuﬂﬂﬂﬁﬁﬂEJ’JﬂQN‘Vllnl‘ﬂfJ’Jﬂ5\1Lliﬂ{‘lﬁﬂglluu{luﬁWﬂﬂTﬁﬂWHﬁﬂTum

v
J I

1 ~ [ ~ g} dy VoA A gl (= ~ a <
NDUNYIFINITINAUNNUNYIFT UDNIINU NYNNVUNYIFIIINASUUUIRAYIAINAALT Y

4 o aad A oA a o oA d A A
NYINUANNIUANIEYNDNAUVNUNYIDNATI LASNITNAVNUNYIFIGINIINGUNNUNYIAT
N
d' a d v a J @ 1 a 3} a K 9 = A
LiJE]’JLﬂi"I%WﬁﬂBmzLLagWQ@]ﬂiiﬂJ"’IJENﬂQEJ‘L!ﬂ‘V]’ENmfJ’J“]ﬂGlu!‘Naﬂﬂ’JEJﬂTiLﬂifJ‘]JL‘V]EJiJ
1 dl d‘ 09/} U d' d' 1 qgj a2 Y U = [ U
NAUNNUNYT 1 ATI LAZTNYUNUUNYIVINNI 1 ﬂiﬂiui’ﬂﬁ 19 ﬂ’JfJG]’JLL‘]Ji‘];ﬂmEJ’Jﬂu WU

v v [ 9 ] v
HANTANEIANHUZLAZNOANTTUMINDUNEITTHINNGUAN NG 1 ATIaznguANINe)

v v [
% 1 = J = =

k4 k4
NN 1 ﬂ%ﬂﬁ?]l!i“l’iﬂulﬂélj”lﬂﬂgﬂﬁ‘]_lﬂﬂﬂ”liﬁﬂyﬁzﬁ’JNL!ﬂ‘V]i’NmEJ’JﬂE]iJ‘V]?J"ImEJ’Jﬂ%QLLiﬂ Hag

Q

Y
v A 1 a

v v Y 1 v '

ARUANUNGIFT 19U UNBUNINVINGININNTT 1 ATI TTAGIUVOUNAWIY W19INYINIA
=1 A o kL a d' a [ a [ [ d' d‘ usj [l <3
o1%e HingUszaen lumMsauUN U INeAAADEINY WINANNENAL LRI 1 A5 0619 1AW
a 4 [ 1 (% a L (1 1 [ o
imsaanznudu ldnananaanuns s w luaunsn s 91g 51018 Tudin uag
1 Y d' U d' d' g’ = 1 [ 1 1 d‘ d' 3 1 d'
mlFnemaelunguituunedd lidinnuuanaisnusznienguiuuiien 1 a5 uagnguitun

' v
MYININNI 1 A3
o [ a o o [ d‘d 1 [ d‘ 09} 1 [
fmsumstaizidateninane Tomalumsnduuunedrdszmelnesr wui éa
Y 9 o Y] = AN Yo ' - Y Y 1w
ulsdeng 51014 wazdwdsamanuianelaf lasuainmsveuien laun anmuduaiiy
A A 9 1w A U A aA 1 A [ A =2 091’ Y v
Ruiineld anuduarnunainlsld anusudneziieienduyuierdnase uazms a5y
=< 1A 4 o Y v A = d? A
anuane lawnnnnaald szl Temalumsnduuunerdszmea Ineduinau Tuvuen

=

9 E4
awnlsmsiigiduneglugimaedes msfnuawaszauilsyaesvull vazmsilszneu

U

oFnoase Wudusni It lemalumsnduuiienlszma lnoanas uaziiiesdaudls s

a 1

Ay 1aa o A S
nlutisnswaane Temalumsnduuunerdseme Inad



Independent Study Title Factors Affecting International Tourists’ Decision

to Revisit Thailand

Author Ms. Sawanya Watthanasirisereekun

Degree Master of Economics

Independent Study Advisory Committee  Asst.Prof. Dr.Piyaluk Buddhawongsa Advisor

Assoc.Prof. Porntip Tienteerawit Co-advisor

Abstract

Focusing on international tourists, the three core objectives of this study are: (1) to
compare the characteristics and behavior of first-time visitors with repeat visitors; (2) for repeat
visitors, to compare the characteristics and behavior of those who made one trip per year with
those who made multiple trips per year; and (3) to study the effect that satisfaction has on a
visitor’s likelihood to revisit. This study uses data from the Integrated Development of
Sustainable Tourism in the Mekong Region Phase IV Project, which interviewed 4,268
international visitors to Thailand in 2008-2009. The study employs the statistical analysis of the
mean and proportion of the two samples and the Ordered Logit model in order to analyze factors
that influence the revisits.

The study found the proportion of visitors that are male, Asians, have full-time jobs,
travel on a business trip, prefer traveling individually on their own, and travel in a regular or
luxury style is higher for the repeat visitor group than for the first-time visitor group. Repeat
visitors used information from websites other than TAT’s website and from international
exhibitions and road shows more than first-time visitors did. Repeat visitors were also older with
higher income, stayed longer, and spent more money per day than first-time visitors. In addition,

repeat visitors placed a higher priority on safety, cleanliness, transportation and facilities. They



also appreciated Thai people and the Thai lifestyle more than the first-time visitors did. On the
other hand, first-time visitors focused more on destinations, such as “sea, sand and sun,” world
heritage sites, and other natural attractions. Repeat visitors were more likely to revisit, as well as
to recommend Thailand as a travel destination to friends and family.

Within the repeat visitors group, comparing those who made one trip per year with those
who made multiple trips per year, with the same techniques as above, the result followed the same
trend as above. For example, the proportion of visitors that are male, Asians, travel on a business
trip is higher again for the multiple trips per year group than the single trip per year group with
the exception of age, income, length of stay, and expense, which were not different between the
two groups.

The result from the Ordered Logit model used for analyzing factors affecting tourists’
decision to revisit Thailand can be summed up as follows: the older the age, the higher the
income, and the more satisfying the trip, the higher the chance a tourist would revisit. On the
contrary, a tourist who lives in Asia, completes at least a bachelor’s degree, and has an
independent career is less likely to revisit Thailand. Gender does not play role on whether to

revisit.



