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ABSTRACT

This study aims to examine factors affecting Thai tourists in Pattaya City by focusing on
Thai tourists’ behaviour and Thai tourists’ consumer satisfaction.

First of all, the information was gathered through a survey completed by 400 randomly
selected Thai tourists. Finally, the analysis was en performed based on the results of descriptive
statistics and Likert rating scale.

The results on Thai tourists’ demographic background indicated that the percentage of
female tourists was higher than male tourists by 4.4%. The majority of tourists are single in the
age group between 26 and 40 years old. In terms of educational level, it was found that many of
the tourists held bachelor degrees and worked in private corporation, with average monthly
income of 10,001-25,000 baht. They resided in Bangkok and surrounding areas.

The results of Thai tourists’ behaviour showed that in most cases, the tourists travelled by
private vehicle, spent about 2-3 days per visit and stayed in bungalow or resort. The average

tourism expense was approximately 5,000 baht per trip. The majority of Thai tourists came with



friends not only for the purpose of relaxation, but also to participate in variety of beach activities
and boat trips to nearby islands.

In terms of Thai tourists’ consumer satisfaction, the results were divided into 8 different
aspects as follows; 1) Place, Thai tourists were most satisfied with beauty of nature. 2)
Transportation in Pattaya, the predominantly by private car. 3) To-and from Pattaya trip, most
satisfied with private car. 4) Local hospitality, Thai tourists were pleased with local people. 5)
Price, the most satisfaction was from payment to tourist attraction. 6) Safety, the most satisfaction
came from safety in accomodation. 7) Facility, the most satisfaction was public utility. 8)

Tourism information, the most satisfaction was from search in internet.



