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ABSTRACT 

 

 The purpose of this research was to study tourists’ attitudes toward culture and health 

tourism, and to project the revenues of tourism related businesses. The study used a questionnaire 

to collect the data from 200 tourists in each area, a total of 400 people, and adopted descriptive 

statistics including frequencies, percentages and means for the analysis. 

 The results show that both respondent groups had similar characteristics, that is, the 

majority of the group members were female, between 25 and 35 years old, single, undergraduates 

and private employees, with an income in the range of 10,000 to 30,000 Baht per month. 

The behavioral study found that most of them traveled with their friends and spent three to 

four days on a visit. The main information source for the culture tourists was the internet, whereas 

that for the health tourists was friends. 

A study on the culture tourists’ spending showed that they opt to stay at hotels, and their 

average expenses were 2,463 Baht per person. In general these tourists bought clothes as 

souvenirs at Warorot market, with the average expenditure of 673.21 Baht per person. In addition, 



	

they mostly came to Chiang Mai by car and spent an average of 3,571 Baht per person for the 

transportation cost. 

 

A spending study of the health tourists showed that they preferred to stay at hotels and their 

average expenditure was 3,009 Baht per person. Like the cultural tourists, they bought souvenirs 

and clothes at Warorot market, with the average level of expenditure of 896 Baht per person. 

They used the same means of transport as the culture tourists (car) and spent an average of 3,185 

Baht per person. These tourists tended to go for Thai massage and spent 899 Baht per person on 

average. 

When projecting the revenues gained by tourism related businesses, the study found that if 

Chiang Mai were to have 739,356 cultural tourists and 314,895 health tourists per year, then 

accommodation, souvenir, transportation and spa businesses would generate approximately 2,533 

million Baht, 789 million Baht, 4,845 million Baht and 357 million Baht, respectively, making a 

total of 8,524 million Baht. This would be accounted for 16.37 percent of Chiang Mai’s gross 

provincial product. 

 

 

 


