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ABSTRACT

The objectives of this independent study was to study services marketing mix factors
affecting Thai tourists towards selecting boutique hotels in Chiang Mai province and their
problems in using services from boutique hotels in Chiang Mai province. This study was obtained
by using questionnaires to collect data from 213 samples, drawn by convenience sampling. The
samples were chosen from guests who stayed in 7 boutique hotels in Chiang Mai province that
were selected by Tourism Authority of Thailand from the criteria of unique design and market
positioning as boutique hotel and were gathered in the guidebook of hotel named “Thailand 100
Best Boutique Hotels”. The results of this study were as follows:

The majority of the respondents were male, 31 — 40 years old, got bachelor degree as
highest education level, occupied as private corporations’ employee, had monthly average income
20,001 — 30,000 Bath. The purpose of visit Chiang Mai province is to travel/relax.

The result revealed that all services marketing mix factors affecting Thai tourists towards
selecting boutique hotels in Chiang Mai province were average rated in high level in their effects
on Thai tourists, and could be ranked by average means as follows: People, Process, Price, Place,
Physical Evidence, Product, and Promotion. Sub-factors with highest means in each element were

as follows:



Product: Cleanliness of the hotel and room.

Price: Reasonable price compared with the quality of service.

Place: Room reservation through directly the hotel’s website.

Promotion: Price reduction in low season.

People: Staffs provide equally service.

Physical Evidence: Quiet and private atmosphere in the hotel.

Process: Room ready to service before check - in.

The problem that the respondents mostly faced during staying in boutique hotels in

Chiang Mai: Unreasonable price of meal in the hotel compared with the quality and service.



