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ABSTRACT

The objective of this study was to investigate factors affecting foreign tourists’
satisfaction toward walking street activities at Tha-Phae Road, Chiang Mai Province. The sample
size of this study was 300 observations collected by questionnaires with purposive random
sampling method. This study employed descriptive statistics and the Logit Model for analysis.
The technique of Maximum Likelihood Estimation and Marginal Effects were also utilized in this
study. The explanatory variables in the model included foreign tourists’ satisfaction with place of
activities, foreign tourists’ satisfaction with products, foreign tourists’ satisfaction with activities,
foreign tourists’ satisfaction with date of activities, foreign tourists® satisfaction with period of
activities, sex, age, and foreign tourists’ income.

As expected, the empirical result showed that foreign tourists’ satisfaction with place of
activities, foreign tourists” satisfaction with products and foreign tourists’ satisfaction with date of
activities had significantly positive effect on foreign tourists’ satisfaction of walking street

activities.



Regarding to foreign tourists’ satisfaction with place of activities, the results showed that
foreign tourists were satisfied with atmosphere and cleanness. The empirical evidences indicated
that those with satisfaction with atmosphere and cleanness would be likely to increase the
satisfaction of walking street activities at Tha-Phae Road, Chiang Mai Province by 11.2 — 18.9%
and 8.2 — 17.9% , respectively with the statistical significance at the 1% level (OL = 0.01).

According to foreign tourists” satisfaction with products, the result showed that foreign
tourists were satisfied with quality of goods and quality of services. The empirical evidences also
revealed indicated that those with satisfaction with quality of goods would be likely to increase
the satisfaction of walking street activities at Tha-Phae Road, Chiang Mai Province by
10.1 — 18.6% with the statistical significance at the 1% level (0L = 0.01), and satisfaction with
quality of services would be likely to increase the satisfaction of walking street activities at
Tha-Phae Road, Chiang Mai Province by 6.9 — 18.7% with the statistical significance at the 10%
level (OL=0.10).

_ Also, those with satisfaction with date of activities would be likely to increase the
satisfaction of walking street activities at Tha-Phae Road, Chiang Mai Province by 15.8 —35.3%

with the statistical significance at the 10% level (0L = 0.10).



