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ABSTRACT

The objective of this independent study was to study the marketing mix factors affecting
customer decision towards advertising in free copy media for tourism in Chiang Mai province. The
data was collected from questionnaires of two hundred and twenty six authorities who could make
decision to advertising in free copy media for tourism. The sample was selected by convenience
sampling from four types of business groups which consisted of a) restaurant or coffee shop, b) hotel
or resort, ¢) spa or Thai massage or dental clinic and d) handicraft souvenir business.

The results of this study found that most of respondents were female, aged between 31-40
years old, have a bachelor degree and were in position of general manager. Most of businesses started
about 1-3 years ago and had less than 10 employees. The target customers of their business were
international and Thai tourists. They suggested that the free copy media for tourism was the good
advertising media. Most of the authorities who made decision towards advertising in free copy media

for tourism were owner, partnership or board of director.



Factors which affecting customer decisions towards advertising in free copy media for
tourism in Chiang Mai Province at the high level were product, place, promotion, price, external
environmental and interpersonal factors, respectively.

There sub-categories of external environmental factors which were rated at the high level
were the high season of tourism time, the increments of amount of international tourists and the
increments of competitors, respectively.

There sub-categories of interpersonal factors which were rated at the high level were the
belief in ability of the free copy media producer, the personal relationship with board of director and
employees of the free copy media producer, respectively.

There sub-categories of product factors which were rated at the most important level was
good access to target customers; and at high level were the clear communication both in Thai and
international language and attractive presentation of contents that was useful to the readers,
respectively.

There sub-categories of price factors which were rated at the high level were appropriate time
period of advertisement, pricing depend on the advertise area and cheaper pricing than advertising in
other medias, respectively.

There sub-categories of channel factors which were rated at the high level were easy
communication by telephone and e mail address and easy accessibility, respectively.

There sub-categories of promotion factors which were rated at the high level were special
discounts when sign continuous or long term advertising contract, personal sale and article writing
concern the authorities business, respectively.

The places that the free copy media producer should distribute the media to the reader were
Phuket, Chiang Mai international airport, European countries, and Thai airway. English was the most
preferred language. During the low season of tourism, the authorities still advertised in free copy
media for tourism if they had received special discounts for renewing the advertising contract. The

free package advertising in other media that they required was newspaper.



