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Abstract

The objective of the research “Problems And Satisfaction of French Tourists
During Their Stay in Hotels in Thailand” is to focus on French tourists' behavior who,
generally travel in Thailand with the package. This package will include the hotels in the
itenery in different provinces. The result indicates that French tourists give the
importance to the use of French language in various sections in the hotel. The level of
satisfaction will be high if the presonnal in the hotel can give the information about
places and people to theses tourist. Consequently, problems and satisfaction become
necessary for people working in tourism and for the learners who will work with their

French language in the future.
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