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The purpose of this research was to analyze English language used in the spa 

menus in Thailand. In this study, it was divided into 7 types of Spa menus in Hotel 

Resort Spa and Day Spa in Thailand. The samples of this study were the spa menus 

from the famous places for tourism in Thailand which consisted of 20 spa menus from 

documents, brochures and internet websites.  The research instruments were collected 

by using frequency, percentage, mean and comparison. 

The results of the study were as follows: 1. The Persuasive Language used in 

spa menus convinced to customers’ emotion, especially in the mental emotional 

health and beauty. The analysis results revealed high in general and all aspects of 

study., 2. English Language used in spa menus were mostly Persuasive Language 

which influents the customers to select the services in each spa in Thailand., 3. The 

comparison of Persuasive language used in Hotel Resort Spa and Day Spa were quite 

similar. In overall, the language used was not much different but the customers 

selected services from other factors; brand of spa, designed of spa menu, types of 



treatment list in spa menu, price, promotion, location and extra services. This research 

concluded that the language used in spa menus can convince customers for their 

decisions of choosing services in each spa in Thailand. 


