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Abstract

The objectives of this study were to : 1) study the potential and qualification of farms
on being agro-tourism tourist attractions and an international learning center 2) study tourists’
behaviors and requirements of agro-tourism; and 3) propose development guidelines of farms on

being agro-tourism tourist attractions and an international learning center.

The population of this study were farmers, groups of farmers’ housewives, Thai and
foreign tourists and tourism entrepreneurs. Data was collected through the interview, survey,
observation and  inquiry. The instruments of the study were semi-structured interviews and
questionnaires. The quantitative data  were analyzed by descriptive statistics including
frequency , percentage, arithmetic mean ,mean score and standard deviation. Moreover, the

qualitative data were described in details.

The study showed that farms in Chainat province had a high degree of potential and
qualification on being agro-tourism tourist attractions and an international learning center. These
were because of the unique physical and biological values, technology and agricultural way of life
such as orchards of good pomeloes, handicrafts of water hyacinths , etc. In additions, it was
found that there were transport facilities, safety and a high degree in the readiness of tourist

services.

Concerning the tourists’ behaviors and requirements, the study was found that there
were varieties of activities such as visiting and fruits tasting, products processing, handicraft

practicing and products distribution. These activities were accordant with tourists’ requirements.

The results of this study concerning development guidelines on being agro-tourism
tourist attractions indicated that there should be 1) a training activity and knowledge transfer
regarding services and agro-tourism management for farmers or farmers’ housewives,2) a master

plan for general tourism management by tourism entrepreneurs and all concerned groups

cooperating.

Concerning the development guidelines on being an international learning center, the
study was found that there should be 1) a coordination of the cooperation with all concerned
groups 2) a training activity and knowledge transfer regarding technology and foreign language 3)
a designing of technology curriculum such as contents, instruments, studying period, number of

students, and tuition fee, and 4) a publishing of tourism advertising in details as well as websites.



