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Abstract

The objectives of the study entitled “The attitude gnd impressions of international
tourists towards visiting Thailand” are to examine 1) Factors that mo;ivate foreigners to visit
Thailand. 2) The attitude and impression of foreigners towards Thailand in general and,
towards Thai culture in particular. 3) Tourists’ behavior regarding receiving and selecting
tourist information. 4) Problems / inconveniences encountered by tourists during their stay
in Thailand and the solutions / suggestions they recommended. The sampling group for this
research was 254 tourists from different regions of Thailand. They were all interviewed by

closed and open questions. The in-depth interviews were conducted by the researchers

The result reveals that before visiting the country, tourists have leant about
Thailand from 1) relatives / friends 2) Internet 3) brochures as well as information from
other tourists and tourist agencies are mostly needed during their stay in Thailand. Many of
them are highly motivated. to visit Thailand by natural attractions. The items that impress
tourists in general are 1) Thai culture / Tradition 2) world heritage 3) Thai cuisine 4) natural

attractions 5) accommodation and 6) shopping / souvenirs

"l‘rafﬁc' jam; English communication and pollution are common problems
encountered by many tourists. Nevertheless, the image of Thailand is good umong tourists.
Almost all of them feel better towards Thailand after coming here. Most of them claim that
information about Thailand that they have learnt before coming is reliable. Only information
regarding AIDS, prostitution, public safety, drugs, saliitary conditions and economic crisis
in Thailand has been distorted.

In terms of the strategy to promote Thailand, one should make the best use of the
Internet. Because it has become more popular among tourists. More importantly, integrated



markéting communication should be employed fully by the Tourism Authority of Thailand

and other related agencies.

TAT and other related agencies should seriously encourage people to preserve and
maintain public facilities as well as tourist spots. The positive impressions of foreigners
towards Thai hospitality should be announced publicly to provide Thai people with an

understanding of how well they are regarded by foreign visitors.

It is reccommended that further study is made of the needs of tourists coming to
Thailand from different parts of the world to design appropriate plans for the needs of

particular nationalities.



