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The purpose of this research was to study and compare the motivation effecting to domestic tourism of the
elderly in Bangkok Metropolis amongst gender, education level and average income. Samples of this survey were
400 Thai elderly both males and females who were 60 up and also members of Bangkok Elderly Club. Questionnaires
were implemented in accordance with the outcome of 0.93 Content Validity and 0.83 Reliability as a survey tool by
using muti-stage sampling method and data was analyzed statistically using frequency, percentage, mean, standard
deviation, t-test statistic value (t-test) and One-way analysis of variance: ANOVA F-test statistic value (F-test). The
multiple comparison using Least significant difference : LSD method was employed If the results had been
significantly different at the level .05. This study results found as follow:

1. The majority of respondents were married females aged between 65-69 with below bachelor's degree
education level. Most of them worked as government officers before retiring and they were already unemployed withr
average income under 10,000 THB/month.

2. The main objective of their travels was relaxing. Mode of transportation was rental cars. They always
traveled on weekend with friends and spent 1-2 days for the trip with under 1,000 THB expenditure each time. They
enjoyed natural tourist destinations and they had tourist information from their friends.

3. The majority of respondents were motivated at high satisfaction level in all aspects except the status and
prestige motivation which was in low level.

4. When compare motivation effection to domestic tourism of respondents to gender, it indicated that there
was statistical significant differences at .05 level in status and prestige motivation.

5. When compare motivation effection to domestic tourism of respondents to education level, it indicated
that there were statistical significant differences at .05 level in physical motivation and interpersonal motivation.

6. When compare motivation effection to domestic tourism of respondents to average income, it indicated

that there was no significant differences.
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