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The purpose of this research was to study needed information of Thai tourists via
Tourism Authority of Thailand (TAT)’s online media. A group of 400 Thai internet users
(N = 400) were accidentally chosen as a sample. Data were collected from questionnaire and
also from interviews conducted with 2 purposively selected groups; 20 Thai tourists of 18-
year and older age. and 4 TAT’s online media administrators, and stakeholders. The
quantitative method of statistical analysis were applied to find frequency, percentage,
mathematical mean and standard deviation as well as comparison between sex and ages, and
then descriptively explain results.

The results were shown that top-ten of most needed information that Thai-tourist
respondents searched through the internet and online media were tourist attractions,
accommodations, map and driving directions, restaurants, price and special promotions, tour
programs, pictures of hotels and tourist attractions, activities, contact and reservation
information of hotels and restaurants, and reviews and feedback from previous customers. In
addition, needed information in attraction, accessibility, accommodation, availability
packages, activities and ancillary services which were 6 major composites in tourism
industry were in different order between ages. The group of 18-34 year-of-age focused on
information about activities then accommodations, directions, promotions and attractions
while the group of 35 — 54 paid their attentions to attractions and comfortable
accommodations rather than promotions, directions and activities. The group of 55 years and
older needed information in attractions, accessibility and directions, comfortable
accommodations, and promotions. Activities were not important for this group. However;
none of the groups paid attention in searching for information about ancillary services such
as hospitals, police stations, etc. The needed information was gathered using search engine,
accounted for 96.75%. Then go through another online media by the listed results starting
from websites, facebook and blogs.After searching through those priority online media, the
tourists would continue to search more information from webboard, youtube, twitter and

mobile applications.
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