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This research aims to study the need , information seeking and use of tourism information 

from travel magazines for its readers inc luding the relevant between information need and 

seeking in regard with tourism . The touri sm information need and use of touri sm information in 

travel magazine . And information seeking and use of tourism information for its readers who were 

interested in the Osotho , Trips and Voyage magazines in quantitative method. Age of readers 

was from 20 years old and all of magazine ; Osotho , Trips and Voyage magazine were variou s 

ages on bookstand fo r fifty , fifteen and four years ago respectively. The readers might choose 

either one or whole of them at least twice times a year totally 400 samplers in the questionnaire as 

a tool fo r data collection . In addition, researcher also studied the overview of three magazines 

which were published and distributed from Janua ry to December 2010 a total of 36 issues. 

Research results are as follows: (1) Osotho had content of ecotourism. The Trips 

magazine had guidanc e for traveling yoursel f. The Voyage magazine was integrated with lifestyle 

and divided in two parts as monthly theme and monthly column. (2) Information need for the 

travel readers were the most level in relevant of traveling guidance, method of travel and route to 

attractive destination . (3) The tourism magazine readers sought travel information mostly from 

Osotho onc e, but it was some parts of context. The reading purpose was for seeking travel 

information so as to make a dec ision before travel. (4) The readers took advantage on touri sm 

information at the highest level to aware the attractive and popular travel places. (5) The 

information need regarding touri sm correlated with stati stical significance of tourism from travel 

magazines. It was a positive relationship. (6) Information need about touri sm significantly 

correlated with the stati stical using of touri sm information from travel magazine . It was a positive 

relationship . (7) Information seeking about touri sm correlated significantly with the statistical 

using of touri sm information from travel magazine . It was a positive relationship. 
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