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This research aims (0% ation seeking and use of tourism information
from travel magazines -:., — la@etE™TE =vant between information need and
seeking in regard withi8 d and use of tounsm information in
travel magazine. And Sillinformation for its readers who were
interested in the Osoll Juantitative method. Age of readers
was from 20 years old nd Voyage magazine were vanous
ages on bookstand¥or fif j@ttively. The readers might choose
either one or whole of i#em (00 samplers in the questionnaire as
a tool for data collectiongin Fadllidreas Miied the overview of three magazines
which were published and gié , 57 ; toldecember 2010 a total of 36 issues.
Research resulls are g Jsotho had content of ecotourism. The Trips
magazine had guid d azine was integrated with lifestyie
and divided in ﬁ o ..i' (2) Information need for the
travel readers were I ; 7 auftdance, method of travel and route to

attractive destination {3} The tourism magazme readers SO

Osotho uncﬁu E[ mgjﬁm PEJ?j se was for seeking travel
informati decisi reatiefd took advantage on lourism
information at the highest level to dware the attrgalive and populaglravel places. (5} The
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mes It was a positive relationship. (6] Information need about tourism significantly

ght travel information maostly from

correlated with the statistical using of tounsm information from travel magazine. It was a positive
relatonship. (7) Information seeking about tounsm correlated significantly with the statistical

using of tourism information from travel magazine. It was a positive relationship.
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