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The purposes of this study were to study and to_coempare gender and sex in terms of the tourism
motivation towards museum tourism in Bangkek Me“;opolis and its perimeters in Physical Motivation, Cultural
Motivation, Interpersonal Motivation,as well as Status and Prestige Motivation. The samples were 420 Thai
youths who travelled to six muscums mpectively:"l Benchamabopitr National Museum, Bangkok Art and
Culture Centre, National Science Museum, The Golaen Jubilee Museum of Agriculture, Bangkok National
Museum, and National Discovery Museum Insutute Aﬂquesuonnalre was used as a survey tool and data were
analyzed statistically using the pereentage, means, stamlard deviation, and the test value “t” (t-test) in order to
compare tourism motivation between male-and female. One—way analysis of variance: ANOVA was used to
compare tourism motivation among Thai youth by age iitd'ryz_lL If the results had been significantly different at
the level .05 then the Scheffe's Method would hiave been eﬁldyed The results were as followed;

1. The majority of Thai youth was -female Wh;sq_.agg was between 15 -18 and 19 -22 years old
where these two groups of agérrange account for the same amount. They wcr’é siudents who graduated from high

school certificate or vocauonal cemﬁcate with their incomes less than 5, 000 baht per month. In addition, they
travelled to museums in Bangkok metropolis and its perimeters for 1 — 2 times a year ago during weekends.
They travelled with friends using. common transportation or service car as vehicle. The main purpose was to
study and learn. Morgover, they accessed information concerning the museums viaithe internet.

2. The most;significant tourism attraction’s component which affected tourism motivation towards
museum tourism in Bangkok metropolis and its perimeters was museum attraction. ( x = 4.26).

3. The|tourism motivation was at high level of all aspects namely Cultural Motivation ( x= 4.12),
Physical Motivation ( ; = 3.98), Status and Prestige Motivation ( ; = 4.07), Interpersonal Motivation ( ; =
3.89).

4. Comparison motivation of Thai youth by gender, there was no significant difference between male
and female at 0.05 levels.

5. Comparison motivation of Thai youth by age interval, there was significant difference at .05 levels
in personal motivation, and status and prestige motivation.
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