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Abstract

The research of 'Tourism and services strategy: the study of the medicat

tourism center service readiness' with the obiective set to study the potential of.the
government's scheme according to their strategy declaration announced by Mr Abhisit

Vejjajiva to the parliament on Monday 29 December 2008 stating the goat for the country

to be the center of medical tourism, and to shrdy the readiness of Thailand's mecticat

tourism service, including reasons or factors and motivations for the Middle East tourists'

decisions to visit Thailand for tourism and medicalservice in the country.

The research method used is the Quantitative Research together with the

Qualitative Research. The sample group is 230 Middle East tourists who came for the

medical and tourism service in Thailand between I -31 August 2009, and the data

analysis'is processed by SPSS for Windows (Statistical Package for Sociat Sciences).

The study result shows that most respondents wanted to travel to Thailand for

the hospital services by themselves. lnitially, they only wanted to. have the hospital

services. But the research shows that after they entered the country, they also traveled

in Thailand for. tourism purpose. The sample grgup had the hospitatization first then

traveled later. Most of them. came fqr the gener![ health check up, and most of the.

lespbndents wgre'satisfied 'by 
the hospital.service and thougtrt that the. hospitat

efficiency in general was in high level. More[ver, the research fourid that most of the.

sample group thought that hospitals in Thailand had high level of capabitity to become

the center of medical tourisin, and the readiness to become one for Thailand in general

was also in high level. Most'of the sample group's reasons or factors and motivations

that attracted them to Thailand for the tourism and medical service purpose were the
qualified hospitals.


