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|
The objective of this thesis airws"‘[@ﬁy factors affecting tourist's satisfaction with
Nhengmon market in CW prowrlge aﬁd{ﬂggesl the suitable policy of development

for Nhongmon market.canatfack with the tourist's satisiaction.

The meth ; ﬂseﬁ far this researchowhich are an in-dept interview and

: grc whom are. the merchants in the Nhongmon market

b 0,

_ lnct gﬁkze including tourists whom visited and shopped at
(I8 A

oy |

'Mhhgmﬁ'n;rr@rkar was established for many decade. In the

questionnaires agai
and the district officel
the market.

The research fi
eenused Ié%'.iﬁura exﬂhange by the community and then it had

///

been developed to be upeneﬁlﬁ_lhe tours {

beginning the market

! The Nhongmon markel had been extremely

developed since t;e pertdﬁ/t{ﬂha iorrﬁéﬂ“ﬁﬁm:msler Chartchai Chunhawann. In 1997,

Nhongmon market had-cominuously-aropped. _'__"j'_sejof the crisis of the Thailand's

= N
economics. Then, in'the year 2003 to present time, Nhongmon market is in the caution and
< u

slow down.

The re&ultﬂquntmalwe finds. tourists had satisfy in_the high level of the various
goods that WEﬁeﬂ.pmvEﬂadﬁby“ihe\ shops‘and.theylcan' make bargain for its price and can
select the.'g:ﬂndﬁ,and foods with its t:i;;nialitr,

The Qhi-Square analyses of tHe significant variance-of tourigt's 'satisfaction against to
Nhongmon market are time of journey. It claims to the static mean is 0.05.

The result of gqualitative finds the factor of the journey which concern to the

accompanies and the vehicles are also impact to the tourist's satisfaction.
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