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NUNTHANA  DEJKAMTHORN COMMUNICATION STRATEGIES TO RAISE

ECOTOURISM CONSCIOUS AMONG THAI TEENAGERS. THESIS ADVISOR
ASSO.PROF.SUTEE POLPHONG, 280 pp. ISBN 974-53-2495-7.

The objective of this research is to analyze the.communication strategies and strategic measures to
raise the eco-tourism conscious among Thai teenagers. The research is based on a qualitative research
methedology using an in-depth interview, field ebservation, and also a study of many conservative projects of
4 organizations. They are Toussm Autherity of Thailand (TAT), The Department of Environmental Quality
Promotion, The Rabbit in the Moon Foundation, and The Foundation for the Protection of Environment and

Tourism.

The study finds that all 4 organizations have familiar primary strategles with the following aims: i) to create the
understanding of natural problems and envirorimental issues. ii) to pool the concerted effort in conserving the
environment, and iii) to promote conservative lraveling modes among teenagers. The objectives of each
project have been set up with an intention to ensure that the implementation will be carried out in the same
direction. In formulating the plans, the organizations will consider the £urrent environmental problems as well
as the government's enviranmental conservation policy with an intention to prioritize which problem requires a

more urgent salution,

From the above mentioned communicatiori-strategies, there &fe many communication methods used in those
4 projects. They afe participalion, empirical learming. group dynamic, and.practical test. The aclivities allow
teenagers to participate and communicate in.group. They will-learm how to work'as'a tleam, how to make an
observation, and how to,communicate with each other to share their knowledge: attitudes, and experiences
within a group. The purpose of such activities is to let the participants learn empirically from direct experience

so that they can create an in-depth understanding of environment conservation and eco-tourism,
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