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The purpose of this research is to study communication patterns in tounsm management of the 

Samchuk Market Community, and the communication role of community leaders on the eco-tourism 

management of the Samchuk Market Community. This research used the qualitative method and collected 

data by nonparticipating investigations and in-depth interviews of 25 key informants, including the 

development committee, supporting group, and members of the Samchuk Market Community. 

The results of the research were as follows: 

1. The studying of communication patterns in tourism management of the Samchuk Market 

Community in four events: tourism management event, cooperation urging event, publicizing event, and 

problem solving event as follows . 

1.1 Tourism management event consists of two communication patterns: Formal 

two-way communication and informal two-way communication. 

1.2 Cooperation urging event consists of three communication patterns: Informal 

,one-way communication, formal two-way communication, and informal two-way communication . 

1.3 Publicizing event consists of three communication patterns : Formal one-way 

communication, informal one-way communication , and informal two-way communication. 

1.4 Problem solving event consists of two communication patterns : Formal two-way 

communication and informal two-way communication. 

2. The communication role of community leaders in tourism management of the Samchuk 

Market Community consist of six aspects: To urge cooperation among community members, to cooperate 

with non-con;munity member parties, to form a community tourism management system, to welcome and 

attend to tourists, to publicize tourist attractions, and to solve problems and resolve obstacles in 

community tourism management. 
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