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The purposes of this qualitative Gs€arch are to.study communication pattems for eco

tourism management at Don-Wai market community and communicatirm roles of community leaders

on the eco-tourism management at Don-Wai market community by the methods of nonparticipating

investigations and indepth inteMews oI community leaders and community-forming leaders. as ul€ll

as memb€rc of the cqmmunity and supporting alliances wtrich made up of altogether 23 people

The reseamtr findings are

,t. By analyzing 3 events, communication pattems are found to happen in eco'Iourism

management at Don-Wai market community

1.1 Event lhat stimulates local merchants' eoperation consists of 3

communication pattems: 1) informal on€Jwa! communication by means of public address system 2)

formal two-way communication by means of anarging meetings 3) informal hrvouay communication

by means of face-toface conversation

i.2 Event that eases conflicts in the community consists of 2 communication

pattems: 1) formal two{ /ay communication by leaving orders or ananging meetings to wam

community members 2) informaltwo{,vay communication by direct mediation such as the committee

chairman as a mediator to bring the parties togeiher to reconcile the conflicts of interest

1.3 Eco.tourism management event at the community consists of 2

communication pattems: 1) informal two.way communication by means of oirect rconversation

between community committees and media reporlers 2) one-way informalcommunication by means

of public address system to inform tourists

2. Communication roles of cornmunity leaders consist of 4 aspects: 1) communication

roles to gather people to form a community committee 2) communication roles to gather opinions

from members of the community 3) communication roles to cope with conflicts in the community in

terms of mediation, raiaming, giving orders and terminating the merchants from the.market 4)

cornmunication roles on eco-tourism management
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