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The main purposes of this research are to shrdy marketing commrnicatons strategy in

promoting tourism in six Andaman coastal povinces of the Tourism Aufitotity of Thailand CIAT)

and to investigate effecWeness of marketing communication through knodedge. attitude and

behaviorof Thai tourists residing in the Bangkok Metropolitan area.

The methodologies of this research are dMded into two parts: Firsty. qualitative method

was applied by indepth inteMq^6 with execuWes and officers from TAT, achrcrtising agency and

favel agents as well as by gathering data fiom document sourices rcgerding marketing

com.munications strategy. Secondly. surve)rs were conducted on a sample of 400 Thai tollisb

and tre SPSS program was employed for data processing.

The results of this study are as follows :

; 1 ) The TAT has implemented marketing communication strategy to build perception,

knowledge. arid a positive attitude toward touring Andaman coastal prwirces though mass

medh. Also, sales promotions with price strategies and events were used to activate touring

behavior among Thai tourists. 2 ) Most Thai tourists possess moderate kno,yledge of tourism in

the Andaman coastal provinces and moderate aniUdes bward tourism in the Andaman coastal

proi/inces.- While intenuon of touring Andaman coastal provinces is in positive level. 3 )

Knodedge of tourism an the Andaman coastal provinces does not signifrcantly conelate with

attifudes toward tourism in Ure Andaman coastal provinces. 4 ) Attitudes toward tourism h

Andaman coastal provinces positively conelates with intentions of touring the Andaman coastal

provinces. 5 ) However. knoMedge of tourism in the Andaman coastal provinces does not

significantly conelate with intentions of touring the Andaman coastal provinces. 6 ) The

combined knowledge and attitude toward tourism in the Andaman coastal proynces do posiwely

conehG wtth intentons of touring the Andaman coastal provinces. Moreover, Thai tourists

attitdes are only one factor influencing their intentions of touring.
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