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PIMSIRI SOMSAKUL : COMMIJNICATION PROCESS AND EFFECTIVENESS OF YOLTNG

CREATIVE TRAVELER CAMPAIGN OF THE TO(ruSM AUTHORITY OF THAILAND. THESIS

ADVISOR : ASSOC. PROF.,ITRAPORN SUDHMRASETTI>, 152 pp. ISBN 974-14-2321-7.

Thc purposes of this rescarch wcre to snrdy the communication prqccss of Young Creative Traveler

campaign of the Tourism Authority of Thailand and its cffectiveness by studying the participation in campaign,

rcalization of bcing quality tourist and ccotourism bchavior. Thc rcscarch me0rods wcrc divided into 2 sections. Thc

first section was the communication proccss study using an in{epth intcrview and campaign's documenB. The

sccond section was the effeciivcncss study of Young Creativc Travelcr campaign. Questionnaires wcre uscd to

collect data from a total of 4fi) mcmbcn of Young Creativc Travclcr carnpaign who had ihc residenccs in Bangkok.

Thc frequency, pcrccntage, mean, Standard Deviation, Pea$on's Product Moment Corrclation Coeffrcient and

Schcff€'s tesi wcrc used to analyzc the daa. Statistical Package for thc Social Sciences (SPSS) program was

employcd for data processing.

The results of the study revealcd that the principal srategics were to pubticize the campaign's information

through thc mass media such as television and Internct. The othcrs media were radio, newspapers and 0re speciatized

media such as campaign billboards, brochures, posterc, call ccnter and c-mail in order to enhancc the participation in

campaign, realization of being quality rourist and ecotourism behavior.

The results of the assumption were as follows:

l. The participation in Young Creative Traveler campaign was not correlated with the realization of being quality

tourist.

2. The participation in Young Creative Traveler campaign was positively correlated with ecotburism behavior.

3. The realization of being quality tourist was posirively corretated with ecotourism behavior.
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