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PROF. SUPPAKORN DISTAPUNDHU, Ph.d, 285 pp. ISBN 974-17-3477-8.

The purpose of this research was 1) to identify the signage system for tourist attractior
on marine islands of Thailand, and 2) to search for the guideline of pictogram design which
appropriate for Thailand ‘s geographic, and also refiect Thai Culture. This study utilized the
qQualitative research methodology. the Czta weie collected from documents and intenviewes
signage experts; then, the results of the data were used as designed specific questionnaire for

data collection. The comparison of percentage and ranking were used as data analysis.

The result indicated that the signage system design for tourist attractions on marine
istands of Thailand had 4 categories: 1) Natural, Historic and Religious property 2) Public and
Concession Service 3) Waming and Stopping Sign 4) Traffic Controlling Sign. The background
color of Natural should be biue, Historic and Religious property should be brown; Public and
Concession should be blue. Waming and Stopping Sign; and Traffic Controlling Sign shouid
refer to the standard manual of the Highway Department. The frame of pictogram must be
square shape. Figure of the picture should be Solid negative form. The content of pictogram
should to consist of the stories about the activities or tourist attraction on the island. Pictogram
should be simple, and able to communicate the messages to the audience in a shortest time
with minimum abstract level, and could be seen clearly visible at appropriate distance. Line and
value of figure and ground relationship must be in balance position. Line should be pointed with
shamen tips to reflect Thainess. The best used of Thai alphabet were Cordia UPC or Angsana
UPC. For Engiish alphabet, the research indicated the use of Helvetica or Times new Roman.
The pictogram must present Thai culture, places, activities, service, and present images that the
foreigners knew well. The study also suggested that signage system for tourist attractions on
marnine islands of Thailand should present Thai culture into 2 categories : 1) Way of Life and 2)

Aesthetic Value of culture.
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