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The objective of this research is to study the behaviors of Thai travelers in Bangkok wtro

use the lntemet to search for tnavel-related information and to study the factors that entall thelr

decision in buying travelproduct.

The method of this qualitative research includes an indept lnteMeur of 50 Thai lntemet

users and the data from a travel website company, Circle Of Asia Umited, as an lnfonnation

base.

The result shows that only a handful of Thai people search for travel informaffon from

the lntemet while a fewer people decided to buy the travet-related products though he

lntemet. lt is mainly because the lntemet is not a popular medium for seeklng lnformation

among Thai people. Also, not so many Thai people own a computer. ln addition to that only a

few lntemet users know how to use the lntemet to search for informatlon effectively. The result

of the research also reveals the most significant factor that influences the Or.tion ln buying the

travel products from the lntemet is the payment's security sletem. Most Thai people stilldo not

trust an online payment system even though the website offers the most uptodate online

payment system and is accredited for secured lntemet payment by intemational lnsfftutes.

However, all kinds of such attempts are unable to change the ailitude of lhai people about the

use of the lntemet as an online travel agent.
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