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# # 4485125328 : MAJOR Speech Communication
KEY WORD: SIGNIFICATION / PERCEPTION / IDENTITY / TOURISM PROMOTION / HUA-HIN COMMUNITY

Miss VILAIPORN SAGARIK : THESIS TITLE. (SIGNIFICATION AND PERCEPTION OF
IDENTITY FOR TOURISM PROMOTION OF HUA-HIN COMMUNITY) THESIS ADVISOR :
ASSO.PROF.ORAWAN PILUNOWAD PH.D., , [223] pp. ISBN 974-17-3329-1.

The objectives of "Signification and Perception of Identity for Tourism Promotion
of Hua-Hin Community" were to study identity construction and signification of Hua-Hin
community. The research also concentrated on identity perception and decoding of tourists
reguarding Hua-Hin community.

The method used was qualitative based on document researching and in-depth interview of
community leaders, local people, tourism organizations and tourists.

The results are the following;
1. Hua-Hin's identity was originated from cultural background of the community, media, and
present condition. The identity consisted of community's image, tourist sites, products and
services, and traditional shows and performances.
2. Mottoes and slogans, policies, monuments building, architecture conservation, and
traditional festivals and events organizing could be noticed as means to construct the identity of
Hua-Hin community. As for the communication, there were communications between
communication agencies.and local people and to tourists as well.
3. The identity perceptions of tourists regarding Hua-Hin'.community were its.image of calm and
peaceful beach and a high-class resort site in the past. However, the image of Phon Kingpeth's
hometown was not recognized. Besides, tourists were attracted more to the seaside
atmosphere, convenience, and safety rather than to its local products, services, and traditional

shows and performances.
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