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PREECHA THONGLUANG :THE US[OF COLOR IN DESIGNING ELECTRONIC

COMMERCIAL WEBSITES FOR SEA TOURISM ACCORDING TO VAR10US

PERSONALITIES OF TOURISTS BETWEEN THE AGES OF 3140 THESIS ADViSOR:

ASSiST PROF ARAYA SRIKANLAYANABUTH 177 PP IS3N 974‐ 17-3376-3

The objectives of tiris research rnciude. 1) to study the drf{erences o[ colors usec Lr

website designs tor drtferenl categones, 2) to study lhe drtferenl characlerislrcs of lorlnsls arlc

factors lor classifying tourists between the ages 01 31 - 40 anci 3) to classily and develop a

color system for commercial websites for sea tourism according to personality characteristics

of lourisls belween the age-s oI 31 - 40. The research followed a qrralitalive methoci to

determine the differences in standard colors and those used in website design and to collect

data concerning the characleristics, or personalities of tourists to classify them into different

groups. A qualitative method was conducted by administering a questionnaire to establislr drl

order of importance of the characteristics of the different tourist groups as well as for thee

colors they select.

Research results showed that colors used rn website designs differ from other colors

used in design are that website colors are 16 digits found in the 216 web safe color chart.

Characteristics .classified for the different tourists target.groups between the ages of 3'l - 40

were determined under a 2-level classification system, social classes, low, medium and high

determined by annual income and the importance of two different areas of interests, the

group interested in culture and study and that group interested in fun and diversion. During

analysis to delermine the colors to be used in website designs, 6 different target groups were

revealed. Members of the low.income tourist group chose bright colors that were close in

color for different areas of interest. Themid income level group a{so chose-bright colorsi but

different one for different areas of interest. The high income group chose soft colors, or pastels

that would be clearly different for different areas of rnterest.
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