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WACHIRAPORN  CHITAROON : THE EFFECT OF PUBLIC RELATIONS IN THE
THAILAND GRAND FESTIVAL 2002 PROJECT UNDER THE TOURISM AUTHORITY OF
THAILAND. THESIS ADVISOR : ASSOC. PROF. THANAVADEE BOONLUE, Ph.D.,
291 pp. ISBN 974-17-1530-7.

The main purposes of this study were to investigate the level of exposure to information about, perception on, attitude
toward the Thailand Grand Festival 2002 Project and tour Thailand practice of people resided in Bangkok Metropolitan area.
The correlations among public relations media exposure, perception, attitude toward the Thailand Grand Festival 2002 Project
and tour Thailand practice of people in Bangkok Metropolitan area were also tested.

Questionnaires were used to collect data from a total of 510 samples, aged between 25 to 60 years in Bangkok. The
statistical techniques were frequency distribution, percentage, mean, standard deviation, Pearson’s Product Moment
Correlation Coefficient and multiple regression Analysis. SPSS for Windows program were used for data analysis.

The results of the study were as follows:

1.) Most people in Bangkok Metropolis exposed at low level to the Thailand Grand Festival 2002 Project information.
People were exposed to television the most and perceived about the Thailand Grand Festival 2002 Project moderately. People
in Bangkok had positive attitudes toward the Thailand Grand Festival 2002 Project and touring inside Thailand. 2.) Exposure to
human media about the Thailand Grand Festival 2002 Project was negatively correlated with people’ s perception on this
project. However, exposure to mass and specialized media about the Thailand Grand Festival 2002 Project were not
significantly correlated with people’ s perception about this project. 3.) Exposure to interpersonal, mass, and specialized
media about the project were positively correlated with people’ s attitude toward this project. 4.) Both mass and specialized
media exposure were positively correlated with touring Thailand. However, exposure to human media about the Thailand Grand
Festival 2002 Project was not significantly correlated with touring Thailand. 5.) People’ s perception about the Thailand Grand
Festival 2002 Project was not significantly correlated with people’ s attitude toward the project. 6.) People’ s perception about
the Thailand Grand Festival 2002 Project was positively correlated with touring Thailand. 7.) People’ s attitude toward the
Thailand Grand Festival-2002-Project was positively-correlated with touring Thailand. 8.)- People’ s attitude toward the Thailand

Grand Festival 2002 Project was the variable best explain touring Thailand behavior.
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