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The public sector has established policies to promote tourism nationwide so as to strengthen the industry,
which is on the increase worldwide. The twin tourist provinces, Hua-Hin and Cha-am, are also included in the scheme.
Development of the tourist industry necessarily involves increasing hotel accommodation. A wide variety of hotels have
been created to serve a broad range of holidaymakers, who are becoming more adventurous than those in the past. To
keep abreast of this trend, a large number of boutique hotels have come into existence in parts of Thailand such as
Hua-Hin and Cha-am.

The study classified the sample in terms of four styles of boutique hotel: the indigenous style, the classic
style, the contemporary style, and the modern style. 218 Thai and international travelers were surveyed using a
questionnaire. It was found that the majority of the respondents were female, aged between 20 and 29. They stayed at a
boutique hotel once or twice a year and tended to choose the same hotel as they did before. The major factors taken
into consideration when the subjects chose a boutique hotel were how pleasant the hotel and its atmosphere were, to
what extent the style of the hotel matched their preference, and how peaceful and private the hotel was, respectively.
The analysis of the respondents’ preference in each style of boutique hotel revealed that they were most attracted to the
indigenous style. In addition, the features of the common areas in a hotel were found to be a value-added factor. Also,
the respondents placed a lot of emphasis on the uniqueness of the hotel as well as the value of the common areas of a
hotel in comparison with the increased price. For example, they preferred a hotel with an airy lobby, a central swimming
pool accessible from their own room, a scenic restaurant on a top floor, or a private swimming pool in their own villa.
Furthermore, when the occupancy rate of boutique hotels was analyzed based on the RevPAR value as well as the
income and cost per square meter, it was found that modern boutique hotels were the best value-added projects.
Finally, it was likely that boutique hotels that emphasized harmony with nature, relaxation for good health, and
environmental conservation would be of great interest among tourists.

It is recommended that due to increased competition in the hotel industry, boutique hotels should develop
marketing plans and create brand identities to a greater degree. It should not be difficult for these hotels to build unique
selling points because of their high market differentiation features. Applying the present research results to develop new
selling points will thus enhance the attractiveness, market response, and value of the tourism industry in Hua-Hin and
Cha-am, as well as create a match between the demand and the supply.lt is also suggested, however, that an analysis
of overall market conditions should be carried out before the start of a project.
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