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ABSTRACT

The purpose of this research were to examine the opinions of the officers of
Tourism Authonity of Thailand toward its tourism promotion policy and its principle of
management, to compare the opinions of officers who had different demographic backgrounds
towards the policy and principle of management .

This is a survey research using questionnaire as a tool for gathering the data.
The sample consisted of 249 officers operating in Tourism Authority of Thailand. The data
were analyzed by using percentage, mean, and standard deviation. The  Hypotheses were
tested by using t-test and F-test at 0.05 level of significance.

The findings indicated that the officers agreed at high level with the tourism
promotion policy and the principle of management. The officers who had different demographic
backgrounds had no significant different in opinions towards the policy and management in

general at .05 level of significance.





