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ABSTRACT

The research on “Information Reception, Motivation, Satisfaction, and Attitudes
towards Agrotourism of Tourists in Samut Songkram > has set as its objectives to study on
Information Reception, Motivation, Satisfaction, and Attitudes towards Agrotourism of Tourists

in Samut Songkram

The work has been carried out as a survey research, in the form of a one —
shot descriptive study. The sample group consists of 405 people who are Thai Agrotourists of
Samut Songkram during a period of time from April-June 2003. Taro Yamane’s reference table

are employed. Non-Probability Sampling and Questionnaire is used as the tool for collecting data.

As for data analysis by descriptive statistics method, namely frequency, percentage,
means and standard deviation are used to analyze the variables involved. The statistics for testing
hypotheses include T-test and One-way ANOVA were used in testing difference of means in

accordance with hypotheses set forth.

The findings of the research are as the follows :

Most of samples were female aged 18-25 years, had Bachelor Degree level
and worked as the company employees and had monthly income not more than 10,000 Bath. The
behavior of the samples in taking Agrotourism in Samut Songkram were that more than half of
them had come with their friends, made their excursion themselves, and most of samples travelled

here for the first time. In addition, the excursion lasted more than 3 hours per visit.



Surveyed Agrotourists get their information reception from personal media mostly,
followed by mass media and specialized media respectively. They had information reception
about Agrotourism in Samut Songkram at lower level, and motivation are at medium level, and

satisfaction is at a high level, and attitude of positive towards taking Agrotourism.

In Hypothesis testing to compare the differences among the variables used in this
research, the variables differed significantly at the level of .05. The findings are as follows :
1. The difference in demographic characteristics of the Agrotourists, namely
age, education, occupation and monthly income were significantly difference in their information
reception to Agrotourism in Samut Songkram through mass media, personal media and
specialized media.
2. The difference in demographic characteristics of the Agrotourists, namely
education were significantly difference in their internal and external motivation for taking
Agrotourism in Samut Songkram.
3. The difference in demographic characteristics of the Agrotourists, namely
sex and education were significantly difference in their satisfaction towards Agrotourism in
Samut Songkram
4. The difference in demographic characteristics of the Agrotourists, namely
sex and education were significantly difference in their attitude towards Agrotourism in Samut

Songkram.
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