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ABSTRACT

Thesis Title : Public Relations Plan for the “2004 Annual Don-Chedi Memorial
Festival”

The purpose of this research is to study the public relations planning and the
effectiveness of the plan as executed by the Office of Public Relations, Suphanburi province in
the event organization of “ 2004 Annual Don-Chedi Memorial Festival”. The research was
conducted by 2 methods: studying the process in execution of the plan by conducting intensive
interview of the target population, i.e. the management of Suphanburi province, the public
relations staff of Suphanburi province, the local media including the entrepreneurs of the
province, and analyzing, in percentage, the information from questionnaire responses gathered

from 100 tourists as well as the interview of 20 local vendors.

The outcome shows the following :

1. The public relations plan of the Office of Public Relations of Suphanburi province is a
short-term plan of 6 months period, appropriate for event organizing plan year by year.

2. The execution of the plan still lacks of consistency and continuation.

3. The key media used in the plan is mass media, and the secondary medium used are ad
hoc media and personalization.

4. The execution of the plan has encountered problems on budget allocation, human
resources and population attitude against media approach.

5. The tourists received information on the event from mass media at high level while
receiving information from ad hoc media and personalization at moderate level.

6. The vendors group received the information on the event from ad hoc media at high level

while receiving information from personalization and mass media at moderate level.





