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ABSTRACT

The objectives of this thesis were to study the behavior on acceptance of news,
expectation and satisfaction of Thai tourists toward their Patong Beach tours, Phuket Province to
study the difference of genders and social status against the acceptance of news related to Patong
Beach, expectation and satisfaction of Thai tourists toward Patong Beach.

This research were carried out by mean of Survey Research by using questionnaire for
data compilation. The subjects are Thai tourists visiting patong Beach during January-June 2005
total 569,588 persons. The sample size were prescribed by suing readymade table of Taro
Yamane based on 100,000 subjects onwards. The reliability value in selection were approx. 95 %
with error not exceeding 5 % to revealed possible error as less as possible. Result selected sample
group were 400 subject

The data analysis were carried out by using Descriptive Statistic and mean in table
form to explain demographic data. General data of tourist on acceptance of news about Patong
Beach, assumption test by mean of Chi-square for relation test.

Result of research were found that Thai Tourists visiting Patong Beach were mostly
between 21-30 years of age and single, earning 10,001-20,000 baht/month, graduated Bachelor
Degree, Most of them spend 2-3 days on tours with their families. The main reason in visiting
Patong Beach were the attractive environment of Patong Beach. Traveling mean were by private
care and mostly stay in hotels, eat in any general shops and expenses between Patong Beach tour

were approx. 2,001-4,000 baht



From the survey of behavior on acceptance of new of Thai tourist visiting Patong
Beach from general media, the most frequency on acceptance of news related to Patong Beach
were from television, second were newspaper, radio, magazine, person, internet, specific purpose
media and Community News Publicizing Center respectively.

Result of assumption test to find out correlation of 2 variables were found that :-

1. Different gender does not have different relation to the acceptance of news about
Patong Beach, average in each gender shall receive news form several media approx. 1-2
times/month.

2. Different social status does not have different relation to the acceptance of news
about Patong Beach, average in each status shall receive news from several media approx. 1-2
times/month.

3. Different genders were not related to expectation in increasing media but related to
the expectation in presentation of media about Patong Beach and different gender misrelated to
the satisfaction on news about Patong Beach.

4. Different genders were related to the expectation in increasing media but not
related to the expectation in presentation of media about Patong Beach and different social status

is not related to the satisfaction to the receiving news.





